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Introduction

Tha Hatoral Skis Develooment dudnorky [MEDU| aims o ennanoe an Indiiduals
amployabidty by oadfying complalanass wih sdis. NS0A works o expand the ssiling
capacty of idevifiad putic erc privala Taring arovcers gualiatdvely and cuaniraively. N
aleo ams to esiabish and opermioralze a resporshve skl ecosystem anc delvery
machanism teough @ comoirabon o wel-dedned =ed of mecharisme a0 hacessan
bechnical supports.

Hay piiafity acanamic growt seciork idartfiad by $a gowernmant have bean targebed by
MEDA 1o imomve cumend job sklls along wiln axsing wokforce 10 ansere roguned skils 1o
industry stendards. Tralning providers are anoodmped and suppormed 1o work with noustry
bo address idenified skils ard knowledge to onable indusTy growth and ncreased
amploymant through tha prowision of marke: responsaa indusie sklls Faning progeam.
Digital Maroeting i solecied as one o $w procly coopedons of nformaticn and
Commmunication Technology Seclar. This standard i= ceweloped 1o adopt 2 cemand driven
aooroach 1o framing wih effecive inpuls fom industre Ssils Courcis (159078 s@mpieyar
sssacabiors and emplorsers

Generaly, a compolancy slandard rforms cumiculum, IBaming reberesls, gssasamanl ard
certfication of shucents erraldad in TVET. Siudemis wha succes=hdly poss the saesanseng
will recerse a quakficston in the Hatioal Skills Guslilcalion Frassseark (RSIOF ) amd il b
liztesd ory T RS0 s ordins pantal,

This compelency standand B dessloped fo mprave gkik & oddedge in aciondanca with
fha job roles. dules ard tesks of tha cooupalion and ersure Bt the repaied aKE and
brodiedge are aligned o ndustrs reqursTects. & sariss of glakanaider conrfiRlnE,
wortkshops wens naks o cevalop Tie dasiaranl,

Tha cocumart also defails the formal, sequencrg wordrg and Eyoul af 7= Compatency
Slandard dar an aoccupabon wivch 5 comprsed of Unls o Compsfanca &nd s
porrespending Elaments.
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Overview

# competancy sfandard &5 a witen speciication of the knowledge, skils aod afihides

raquirad for tha pafomranca of &n ocoupaon, frade of job comaspanding e fha industny

slandard of performancs required in $w warkolaco.

The purpcsa of A compatency standands s bo:

L prowida & cansiebant and meliaba et of compenants B0 FRivinG, Tecagrerndg and
Askessing pacpk's skils, and may ako hawe opbional suppor! matarials

- anabie Fdising recognizsd qualifcations 1o e swaeded teaugh diredt asssaanmant ol
workplacs compelences

| emncounge e dovelopmant and delreny ol Rexdbks fmineg which suks indssdual anmd
industy equEmsnte

. emcowage leaming and assessmenl in a work-relaled enveonmenl which sads 1o
varifabio workplace cutcomas

Compelency standands ane developed by a working group comprisei of represeriaive from
HNEDNA, Koy Insiiudions 150, and indisiry asperts 1o denkily The compalanciss reginad of
Aan accupabion in Indormation and Communication Techmaology ==clor

Compolency standands descnbo the skils, knowiodge and atfeds moodod o perlam
affacsvaly In tha workplace. CS sclnowiedpe that peopks can achieve sechnical and
vesnlkanal ciimpelency i many ways by ampPesizing whal lbe fares can do adal Tesy
wherz fy ieammod o do b

Wwith competency standands, training and asscssment may ba conducicd at Bhe workplace
of &l ITsining naliius or any combisaben of e,

Competency stardards consis? of a number ol urels o compeilency. A uni of compelency
describes a disingt work actyiy that would nomrally Se underaken by one person n
aooordanda wih irdusiny standands

Linite of esnpeiandy fs documenbsd nos alandand Gimsd Sl corpasss of.
= uni o
* noming! duraiion:
LN cocks
& uni chaseripio
* picmenls and porlomancs crkena
* varnablks and nangs statemant
o il ooefed uida
o passsnmsnl sidenss guids

Tagethar, al tha parts of a unl of Compatoncy;
= emorioes N etk acivty
» guide Lhe aszesenr o delsrmins whether the cadidale = compalsn or nol yed
campatant
Tha ansuing sachians of tis dacdament compise of @ dascnintion of T sksant seupation,
trada ar jobewith Sl Be key components of 8 ol of campalancy, induding
- A charl wilh &0 criseviea of @l Linits of Competsncy (o The elevan acupstacn, ada
or job inchsding tha Unit Codes and the Unit of Competency ties and comesponding
E kerreedils

* tha Compatansy Sharaiard et Indudes tha Unk of Compalancy, Lnh Descriplorn,
Elments and Performance Crlera. Bangs of Variables., Cumiculas Gontent Guids
and Assassmant Evidenco Guido
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Level descriptors of NTVQF/ NSQF (BNQF 1-6)

Level & Job
\classification

Knowledge
Diomain

it el e T T

Skills Domain

Responsibility
Domain

Mid-Laval
Manages' Sub
Assestant
Enginsiar

[ vrgar

thizoretical knowledgs within
& apwcifc werk of shidy anea
with an avameness o H"-unl
valdky and Amits ol Sat |
knarwiece, abla 1o anake,
comparn, reale and evalu-
=

Speciafisad and wider range of
cogriles and peadical skile
megdrad b povide lsadorship
n the cevelopreel of Geative
sobsbors. o definsd poblems
Carssirin icate prolassional
iszups and solutions s e
laim. and 1 seimmnal

Work under broad gusdanss
aarad s b-mcdivabior 1]
snpculs srolegic and Opa-
Tl EAEn's. Lemad
e -lrenl mdrsGaR L
| Diagnose and reschee prob-
|ine witin  and  among

| wensh; groipe

Brosd  kndredisdgs of e
untde bring, conoepls, prince
phi, and peotessan in @
s work or sludy ama,
abde 1o sormnizes and breask

infemabon 0o pare By
idenifing molives or
CaLsns

Brosd mngs of cogiilien and
pracical  shile mqures o
generaie solubions o l-p-n-:-iu_
problécta i Gna of moe ek
of sludy areas. Commaunkcabs|
pracice-nlested probfems and)
poimibdn salilicre i el
parnners.

s Lead and Ilake
reeponebdily for tha -'-E'I"i-l
and acton: of gmupiesm
mashars. Eridge hﬂml
M amesL g

Highity
Workear

Broadar knoeedge of e
wrdarlying, conoaps, pring.
plae. and procsssss in &
specific work or shidy arss
st 1o solen profdoms GO

meww Eluatone by tompaiing
ol pppEEnag aoau e kros-
.

# range of cogribye and procli-
ol Skifs recpaimad o ecoamplish
laska And aobse prebams by
pabscling ad applyving tha ful
range of medhods, ook, maben-
b & ierEElEE. Codmimgn-
cabe using lechnicnl berminao-
gy and IT dschnology wih
PATHE AN whais G Der work-
place requirements,

Work undar mirimal superd- |
gon in speclc sonlaal n

rMEponss o workplocs

reiiranaiis. Rasclve toschs

nical BomE in EEras

workplaoe requrements and

by @ W GIoUp.

Skillad
‘Workar

Mcxturahy Brevad Rnowddge
in & specdic work or shady
anea, able io porcotve Koas
and abairact fromn drawing
ard  design  scoording o
workplaoe requirements.

{ irrforrrsatiom bn oeder o camy oul

Bisic oognidve and prachcal
whily tequited ta usa ek

sk and o sole fouing prob-
s Ay #imge ukes and
kcals. Commuomicate with hig
o and  Amied e
paitnen dphddng the wHuss,
maliing amd culure ol the work-
e

Winek or study undes supsma-
Alkerh g ponsudan ke
odbonoy. Porlicgaln B
tmams and resporsile for
o oardinadon,

2
Sami=-Skilled
Wharker

Basic  wslemlandng of
undeepinning knowlksdgs in a
apbciic work o study ansa,
abls & wlapeel ad appehy
common cocupatonal fsems
and PEincdors.

GhiFe eempuiired D cRvy ol
simpls laske commuricals with
his foam n e 'n'ni'bq:lm:
pricantng  and | discussing |
reeu e ol bie work wih magures
ol oy,

Wik of study under supers-
wan in oA almciuned cordexd
with lirmiled sinpe of raripo-
katio

i
Basic Skilkad
Workar

Elrantary understanding of
akifity 1 inlaipal lhe undea-
pinnng knowiedps o &
spooilic study armea, abde o
MNIAERE. COMMon  O20uPa-
Sonal e and Febuddiom,

Specdic Basic skils requres o
carry oul simpho hasks, Inbarpres
cevUnAliona KT and prasent
tha medie of cen sark within
guided work  envreomeand
UNNer BLpa RSN,

ierk unde dirssl g
gion i @ shruchursd comtexl |
With limdied range of rospon:
wk:iling




List of Abbreviations

N3DA

Ccs

15C

H3QF

BNOF

NTVQF

aCNC

ek

TP

- Mational Skille Devalaprnecs Authorily
— Compatancy Standard
ndustry Sulls Caunail
— Mational Skilks Duslificatiors Frame'work
— Bangladesh Katicnal Quaiizations Framewaork
— Matonal Technical ard Vosslioral Quaificetons Framewoek
— Sardarda anc Surcalam Validaticon Coammithas
- Teshnical YWasalional Educalion and Training
- Urst af Competancy
= SkHs Traning Provider
= Opooupatiora’ Safety ard Haalth
- Parsonal Protecive Ecuipmeant

= Standad Dpaaing Frosadures

Farwed =



Approval of Competency Standard

Members of the Appraval Commitlee:

Member

[hstal Krsshina Saha
Ewccuttin Chaisman {Sooalary)

Matianal Skills Davalopmeant Autharty (NE0A)

Md. Murul Amin
Maombar {Admin & Fmanos)

And

Mamber {Regrirston & Cerification)

Jaird Secratary

Fsdiinal Skl Dhavabopemsant Aty [FREEDE)

AN Ruslaba -
M (Planning & Skl Standard )

Joinl Secrelary
Bdstional Skils Dervelonmant Aoty SD0

4

-
e

Dhilal Krishna Saha
Execiudiss Chaiman [Secralany)

Mational Skils Development Aulbority (N3DA)
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Competency Standards for National Skill Certificate <03 in

Digital Marketing of ICT Sector

Course Structure
8L Unit Code and Title it e
- The Generic Competencies 20
1 LELACCSL 3V Pracice negolisbon skil 3 a0
The Sector Specifsc 'I.'r'-l:lr-:lutl-ndll 40
1 | SUICTOOLIV! - Operate offion applcation software g 25
3 |E-|;,.IIE'TIII-!I-I...4'|.I'1 Comgly to athical standards in ICT workplacs | 3 1S
| 'l'l'lﬂ-ﬂl.‘-ﬁ.l.ll-lﬁﬂ Speciic Competencies - =0
1 | OUDMOGILIVE 1 Infarprel E-l!l-l'!iﬂ-n_h;-l:-l'_[#.ul hMarkeding 3 40
2 | ouoweoaave - Apaly Soclsl Medka Marketing S = AT
'3 | ouDMDOALIVI | Insarprat Saarch Engine Markeling (SEM) 5 a0
:-1 SUBMOCALIVE :;';'E”;"' Baka eneuh Extipne Opiemzation 3 | w
Todal Hominal Lesning Haurs L

D i =i Bl




Units & Elements at a Glance

The Generic Compelencies

Code

Unit of Competency |

Elemerts of Compatency

Duration |
{Haurs)

I1 Plan
Mot ations
GUODELIVT | Praciics negotiston ekl |, o o it

The Sector Specific Competencies

Code

Linit of Compatency

Elpments of Competency

Diuration
iHours)

SLACTOOZL 2

Cparabe affice
application softase

1

Ciperaba compuier

2. Install application

saftware

g word procsssar io
preparalcraala
documents

L spresdahesl bo
craate /prepare
warkshaets

Lles pressnlstion
softwere 1o oreaie |
prepane precan batian
Frint & dooumsant

SUICTO04L A

Canply ba ahikcal
slarsdands in T

workplaoe

. Uphold the requisamanta

of chents

. Delivar qualty products

anid sardces

. Maintain profssskonaiam

at waorsplace
Maintain workplace code
al cord e,

15
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The Dccupation Specific Competencies

Cade

| unit of Campetency

Elemems of Compatency

CEISMMO0IL

ImiaTprer e Basic
Contapls of Mardsling

1. Iampret Basio ooncopts of
Digital Markating

2, Aoy Mraleges &
maasramanl Tar Cigrs
Markalirg conirdl and analyes

3. Esplone Lead Sanarstion and

Laad MLring echriquas
4, Inlarpral EFics ard guidalings

far Cagital Marketing

5, Hanlity caraer aoporuriies in
tha Digilnl Marksirg

q0

CLSMMIEAS

OUEMMIGREL

CGLEMMICEL 3

| Apply Sazal Mada
Markeling

interorel Search Engre
Warusting [SEM)

Prachoe Base Saamh
Engina Spiimicalian

(SE)

1. Intarpret Social Mecia Marketng
2 Pracica Facabook Markating
1. Pracice Insagram Marketing

4. Praciica Twiter Markaing

B. Practice Pimeras: Markadng
. Praciice Linoedin Marcatng

120

\Duraticn |
(Hours)

1, Intereesl Corcapts of SEM

2. Apphy simtegies & measuremani
fer SER

1. Inlerorot basic concepts of SEG
2. Apply On-Page SES
3, Apply OfFage SEO

Ewas 40 i 1l



The Generic Competencies
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. Umit Code and Titie GussLsvi: Practice Hﬂgﬂﬁ-ﬁﬂl}ﬂ Skills

Hcaminad Hours 20 Hours

Thiz uni ooverd e kroiwledge, =kils and a®udes required %o

Unit Descriptar pracice nagotaion sklls, It specificaly inchides — planning
nogotations and parfiopating i negolations.
I Perdormances Crilena
|E:|11|:-1.|“ Bold & Underdined lems are efaborated in the Range of
_ ey Viarkabias Train kg Comprert

| [1.9 Inlormation on preparing for negctiation = iderdfied ard

inchudsd m tha plan.
| 1.2 Inlmmation on creating non=verbal anvironments for
posithve negotising is idantfied and included i the plan.
1. Plan negcdations | 1.3 Imlrmation on gotive listening s identifed and included in
: tha pilan.
{ 1.4 Irdommaban on difarent questioning echnigues & idaniified
And inchided in the plae
|1 Ihmation B ehecked 1 erdiue i B comet and up-te-dats,

{ 2.1 Crieda lor succasshul aulcoms ara agread Upon by all
pArtiag

2.2 Dwaaired culmoema of AP pakias & cofmidaiad

43 Sppropriabe lanousgs is wed hroughout e regotiation

2.4 & varoty of quesdoning bechniques ana usad.

2.5 The issues and protesses ara documantad and agraed upon
by @il partias

| 26 Posalbio solutions ana dscussed and Fwir viabdily assassad.

2.7 Areas for agreement aro confinmmed and reconded

2.8 Foliow-up acton i= agreed upan by all paries.

2. Paridpaln i
negelistnns

Rangs of Yarisbles

Variakls | Ramge [May include but not lmied 1o)

1.1 Bookgrourd imamation on othar patias 1o ™a regotation
1.2 Good understarcing of lopkc b be nagobaed
1.3 Claar understanding of desired puteamas
%.4 Porsonal afrbulos
T.4.1 SeHesimem

1.4.2 Sell eslpam
1IPT@T;-.M 14,3 Chjeciivity
gl 1.4,4 Empathy
1.4.6 Resped for othars
1.5 Inlempersanal skils
1.5.1 Listening ! reflocting
1.5.2 MNon-weroal communication
153 Amarivanoss

Deaora. o 0 o Tk




1.54 Bohavicrlabelrg
1.5.5 Tesling undarsianding
1.58 Sssking mlamalian
1.57 Sef-dsdosur
1.6 Anatdic sile
1.68.1 CEeersing diftsrences belwesn conlan! ad
process
1.5.2 |dantiting hangaining informafon
1.6.3 Appking srate]es 10 MANAQR process
164 Apphing steps in negodaling process

1.6.5F Elmiegias o manada confict
1.6 Slapsin nagotaling process

1.7 Cptions within organizaton and cotomalky for resohving
[k} b

2.1 Frieeely naseptian
2, Korevertod 2.2 Wamm and walooming room
RO T 2.3 Refrashmonts aterad
2.4 Load in convarsaton befora negotiation bagins

3.1 Abanites
12 Dor'tireamipt
3. Achve Tsdering 13 Good sasiine
14 Mainlain eya coriac
A8 Refactes dshaning

i 4.1 Dired
% &ﬁ";“ 4.2 Indiraci
4.3 Hurran COpan-anidad
Evidenca Guide

Tha avidanis il e authaniis waid, soticanl, relisble, cansabanl o moan! &0 el s
rsgqursments of the currerd werskon af the Unt of Cormpetercy.

Assassmont reduind avidencas thal e mrdidalo:

1. Crhical [ 1.1 demonstraec sufficle ircwiadge of the facors
i influansing segatation 19 AEayA Ageed Buloes
1.2 participated in negetaion vk al lkeast ore paran 1o

Fchisve an agresd ouicome.

.1, Codea of pracsica and guiksdines for T organization.
# 2. Drganization policy and procedunss Tor negoliaiions.
#.3. Dackian making and conllict resaluton sirabegss
2. Underpinning presadiine.
knostadaa 24, Pobiam mieing sralagiss on howy o deal with urespecisd
guesiors and afiludes during negotiadon.
2.5, Flaxbilby,
<8, Empalhy

31 Intempsrsonal skilts (o cevakag rappem with cthar peres.
I A2 Commurictian skils (verbal and lisbaring
4 @ sl | 3.3 Cioservation skils.
34 Hegobaton skls.

4.1 Commilmey o accupatioral healin and safety
4. Rrguired aTiluda 4.2 Envronmental concems
i 4.3 Eagameas o loam

il 17




: 4.4 Tidiness and imolness
4.5 Raspect for ighis of pears and sericrs in wongiaca
| 4.6 Communiaiion with peers arnd sanks in woriplacs

| Thea felkwing resaurces MUST be provided:

5. Rosourco Impdication 51 WarkpBace |achus or simulsted),
| 5.2 Human resmiicas (negalmtors).

| B4 Damenstmlion
D.Fﬂﬂ'-:-:l:mmnti 6.2 Oral uestioning

6.3 Written best

T4, Compalancy amsasrent musl be done i WSS
Bocredbad cordar,

1.2, Asspssmani shoudd ba dona by NEDA carified’ nominatad
AERLLeE

T Cantaxt ol assessment .

fco red itation

Trainig Providars mial ke sccredited by Matianal Skils Development Autority (NSDA]L the
hatonal Cluaity Assurance Body. or a body with delegated auwhor®y for qualty assurance to
cenduct Waking and aassaamant againal thia unil of ompestency far credil eands e saand
of any MTWIF gualficaion. Accrediled providers assessing against this unk of compatency
masl maal tha qually eaumnce mguinemants sal by NSDA

e A4 od 4



The Sector Specific Competencies



Unit Code and Titha

SUICToOZL4v: Operate Office Application

Software

;'Hm'nlnﬂ Hours

: ‘Uink Descriptor

28 hours

: This unk oovers the irowedge, skils and atitade recuined to |
| aoaraln cfics  soplication  sallsae " apaciicaly _il'll:=l.ll.‘-ﬂ-$
aporaing compulor, instaling application sottsare, using word
ORCAREART 10 prepanatcrasne dociments, using speaad Bheat 1o
craglo prooam worsshools, usntg orosontabon softwars 1z
| craaie ! prepana srasensadon, and prnl in ga documan.
Elsmeamta of Parfurmancs Criteris |
Compaiency Bodkd and Undedimeed lenrs arc cakoreted in the Hange ol
| Wariahie Trairng Comporenis
1. Opsculs compute 1.1 Safe workplscs pracioss am ameresd sccording 1o T
vearkplacy gudelire
2 Daskiop Pasipharcals e chackad and cervsciad wif
compuler progerky.
1.3 Campdaisr B ssfched on.
4 Campuabar deskiop | GUIE astlings s arangesd el
cuslamized as per requiremient
1.5 Fies and folders are mapdpulated as oo requiremenl
16 Propomes of Hics and tolders oo viewed and seamshed
| 1.7 Dsks ara coragmenicd, jommatted as per requinement
| 2 Install appilicabon 21  reklleteon reocuiements af soSware arce idenifiad
L ] ] a2 a0 e
23 Sobwame gources and CO key! nassenm are sssumd.
24 Approprgte Scébhwars ae colecsesd ol sebecisd as |
25 purrepirETeCh
2 Baliears ermlGan B sl |
2T CusaeniZaton B ocrs s par ragquivansan |
24 E5aas of IrataleHan ars ficdkovend Ak por inslalation
Inarucice
0 Inerslaivds aca carpipee pagscly
=141 Crmarseess o Inalalbaian B cosckasd.
3, Usswend prassasr | 31 Agpmpiabe wand proseasar B

Iy pr=pEraicragje

Selugiad 5o mlarsd.

documenis 32 Documanis ars created o5 per requeamant o
Poraonal uss and office anviranmsn.
313 Cortenls ara anlares
4  Decumants are ormatiad,
3.5  Paragrasn and page soHings ano complzied.
L 36  Documenlis =aved.
4, Uscspradsnoctio | 4.1 Spreadshest applications anc sedccled and starbed.
Choats (prapand 42 ‘Woksheos ae croolad as oar reguirerment in
warkehaals Parsanal usz and ofice ensranmend.

4.3 Dol ore s bered
4.4 Furclions are used for cakulatrg and editng logical

_oparaden

Moe 48 ~ 8




4.5
4.6
4.7

Sheols amn fomatied as (o RegunesTisT.
Charls are crosied.
Charls! Shaals ae saved.,

B Usae prasanta@on
Rt 10 Sranta

prepars
prasematon

8.1

=
G

LA

Approgriata presentation applications aro selected and B
atAred

Presantatio is craaked &6 par raquiramant in parsonal

use and offcs amvircremend

image. Hkssirabons, text, lable, symbale and media are
anhered as par requiramants

Preasntaliors are formnated and animatesd.

Prasentations ans whewad and saved |

B, Prim & decisment

B 1.
E2
E.3,

Printes m conmeched with cormputern '
P B awilched an &1 bath tha powar catlat and Drimer,
Printar @ nslalad and addad.

Faper of propar sizo s put inio prinir,

Comesct primier sattirg 15 selecied
Ciacuirmenl i previeead and prnisd,

Print fram the printer spocl i viewsed of cancalad and
urisavod data is saved as por reguirements.

Opened software is closed.

Cisvices are shul doen.

Variable Range {May ircludia but nol fmiled o:
1. Pariphanaly 1.1 Morsiar
1.2  HKeyboad
1.0 Mousa
1.4 Medem
1.6 Scanne
1.6 Printer
2. Desskion' SN 2.1 lcons
saltirgs 2.2 Tas=kbar
2.3 View
2.4 F=e=chitcns
3. Marnipulate 31 Croole
32 QOpen
33 Copy
14 Reanams
35 Delsie
i 36 Sor
4. Appeopriate Sofwara | B Word processar.
5.2 Spread sheshapplcabon.
.3 Prassnialion apphcaticn
5. Word processar Bl AAS Word processor
B2 {Oparoilicscng
B3 Joogle dies
B4 ‘Woed parfaci
| 5 LibreDMca
6. Sgeand ahesr 7.1 MSExcl
| sppheations 72  Googe Shests
7.3 Anmhs: Mumbars by Snoh

| 7. Prasentaton

ME PovwaiPaint

Srans AT o Rl



~ application | Googh Sides '
-! 3 Preei
Evidence Guide N
Thn entdence musl be aulhesiic, valid, sufficlend, mishle, Gorsistent and recent and meat
hwﬂﬁmﬂwn of e it of Cormpestency.
| 1. Criticsdl aspsects ol Anseasment required ewidancs e fhe candidaie:
GO lency instaled Cperatng syatam
manipulmed Files arg fdders as per reguirement
iratal ksl applicabion sofhwes
iged Rincians in sprnad sheal
ARl i matons o praseciaion gide.
printad dodarernt
Dlas=iop ilems
Typi al Bangly keyboand fayoul
Diferanl by of softeare and appication packages
Use ol wand precakacr. spread sheet and posseniston
pofvearn
Tyigsa af prirvers
Typsa of chars, Imoolenos of char
Cefferat Sypa of math and logical furctioem
amaming conparisr
inslaling Cyersing syslem
Managing dasklap tam
Manipulaing Fiiess and folders as per requiramani
Instalrg asclicabon sofivers
Running sppication sofbuan
Craaling and sxang docweeny with word processing
spplcation.
28 Usng funchons im sprasd ahesl
29 Applying animaions o prasariaton side.
21D Printing decurens
4 Fisqured smtude 41 Commemers In cospstional heath and satly
4.2 Frompiness in camying oul aciviies
43 Eincesre and hanast oo Giling
4.4 Enyronmenia conoerms
4.5 Eageress ko leam
4.6 Tidinass and lirelingss
4.7 Respoct for dghls of peers and senkom in workplacs
£.8 Commuricaion wifh pesens, subaomdinates and sanees in
L WO A
| % Resouwre impicaion | Falowing Resoostes must be provided |
5.7 Rokevart oole. Equipmen, sofbwam and fobtiss nesded
i Rl B actisties.

B fa b s 0% 18 b 43 P

| 2. Undarpinning
Enmsedgn

LA Unacepinning skil |

R N R (LR L ER B R
m':.“-.-l:l-"hi'—l-\_lmm

s
-

|
) | 5.2 Rifquirad |-E|.u'_||_r_-1|:r_ﬂ_a'ﬂl. |
&, Mathads ol B Wiilen Tasl '
aci R B B.2 Damansrssd
4.3 Oral Curstigning
o | ‘ﬂ l- Fortoila 1
7. Conteod of 7.1 Compalancy sssessmenl must ba done i NS0, |
| BEneERETEed Bociediing oerer,

i 7.2 Assasamanl  shouk  be  done by NSDA  ceribed |

Fage 1EoF XT
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i _ | nominAled gesessors |
| Accreditation Reguinements

Tmhhuhnﬁtmmlbemmwmmm&uhnﬂutpmmnﬁn#}.m
mwmmuummn.qabawmdlwmmmhfquﬂymmﬂ
conducl FEning and assaeamenl agains! this unil of compelency tor oedit iwands the
mwand of any nalional guacalion. Accredied providers aasessing sgenst Sis unk of
compalancy Muet mest the quality Assurance reguinements sol try NSOA

Fags 18l 33



Unit Code and Title

SUICTO0ML4VE: Comply to Ethical Standards in
the Workplace

| 14 Propristany fighls of chenbioustomer an asssmg

This unil cowars the knowiedge. skils and amtudes reguired 1o |
comply 0 ethical standards m IT workplace || spedcfically |
indudas upholding the raquirements of chents, delaring
qualty products and sandces, maintaining profassicnaliam sl
wikplacs, and mainiaining womsplacs code of conduct,

Boid and Undedirsd teqms are elabomiod in e Range of

B e |
1.2 Confidentiality of indrmation & maintained in accordance |
witn workplaca pokcies f oganizaional polcasiraticnal

egFaiatian.
1.3 Polential conflicls of nleres?t are dentified s inwhad

21, Pmdmuﬁmﬂmmmﬂmmﬁqﬁmn

23 Qually processes are impiamanted when devsioping

(471 Work processes are defvaned as par standans.
|32 Bk, kewledge and qualficafions ane pressnied in 2

| Mominal Hours 18 Hours
Unil De&criptar
' Parformance Critaria
!mrmnu.ar
Campetency Vil
1, Uphoid the
reguireamenss of chenls
[ partias of petential conficts are nolfied
"2 Dwlwar qualty
products and sarices ket regueremanis
22, Work ik completen o per standands,
o |:|-I'Eld-l.ld=l A SRreices,
|3 WYeEribain
| peofessianalism & :
vtk bacs prodessorssl mannar

33 Services and products developed by ssf and others ane
delvered as por workplass slandans
24  Unbissed and objective informafion ars provded o

Hisnits.
23  Reabsbc estimales for five. cosl and delivery of outputs
o mpl'ﬂﬂﬂlﬁd-l:lurlnnn_ﬂ-np:t!-_lﬁn
4. Maiman workplacs 4.1  Workplaco codw of conduct are interpreted
Code of conduct. | 4.2 Workplace code of condud is foilowed.
Rangs of wariables
| Variabdes | Reasnge (may intluds bul not Rmised a);
Evidenca Guida '

The grvidence must be authende, vald. sufficlend, relable, constatent and recent and meet |

the reguirements of the (rrant vemion of the Unit of

1. Critcal aspacis of
competency

Cimpatency
Aaseiaman] mquired ewdence 1hal The cnddale:
1.1 assamed propeistany nghis of clanbiousiomer
12 complated work 10 ndustry and imemational slasdands

13 mﬁ““'ﬂﬂﬂhm%ﬁﬂmﬂm

Al e,

Fagd D ar



1.4 deitvered snrvices and products developed by seffand
cthers

1.6 providad urbiased and abeciie information ta clenis

1.8 folowsd worsploos code of condut.

21, Comperals code of confdertalty of information

22, organizational  poligies,  national Egislaterss amd
wearkplace poiaes noreation 1o 1T secor

23, Leav & reguiafions psariainTy be proorietary dghts

E':In“mn 24 Qually pooessas fir products and serioas

25 Procedure of prodded 1o dient informantion

2.8 Method of assmsating for ime, cosi and dabvery products
and sy

2.7, Verkpimce code of condud in 1T secior

at Uphuung -h:rlﬂnanuaify of informanen in AT o
with crganzatora polckes, naliona lagebsion and
ek nkte paliaes

3.2, faserling propristany rones of clanlicustomer

3.3, Compiating vwork in acocordance with industy and
Imemations siandands

34, Implemertng quality processes whan developing

|3 Underpnning Seits prockcts s serdoes
4.5 Daluaming corecty seroas snd products developed by
e={f and clhers
3E  Prowding unbiased and abjctive imommation ars o
.

3.7 Pressrang realishc safirates for ime, cost and dalwary
of ourpts during negolsticn

#8. Folowing warkphacs sode of conduct
4.1  Commitman) ko sccupatonal keatth and rrly

4.2 Promprsss in samying ol achvilics

4.3 Sincena and hopestto duties
4.4  FEnvnrrrent concems

4.5  Eagamess bokam

48  Tiiress and dmaknsag

47  Respecttor Aghls of peers and seniors in workgiacs
48 Comminialicn vath peers and senies in workplace.

The foilowing msouices muss be prowded:

Resoutes imubcations. 1 Feleant 2o%, Bgupment. softwane and teclites
| B. e resadad 10 perianm ihe sciyfies

[ 4.2 Regursd leaming malarials

4. Lindamgennig Astudes

8.1 Writien Teal

6.2 Demcnalmlon
B3 Cral Quesicnig
B4 Potfohe

E Methods of bsees ey

Faga I o4 37



BEXD Compalency assesamenl must bBe dens ||'|- MES Oy,
accmediled canler.
7.2 sssesament should he done By MNSDA  oerified
_raialed AEtegsors

| T Conbext of Apssseme

| Accreditation Requinments

| Traning Prowders musl be acoredhed by Malicnal Skiks Cewelapmart Aoty (NSOA), the
| Hationat Cuidity Azaurance Bady or 8 body with delegated authority for quakly eauranca 1o
| conduct ¥aining and assessmant agaral #ik unil of competercy for credil owards e
gn'.-urd af gy WTVEF gqualficaion. Scoedied providers sasesarg agansl Bis und of
| competency musl meal the quakly a3gursice mguiremenls set by HS0A.

Poage 28 cLOT



The Occupation Specific Competencies




oussmaoiLavi: Interpret Concepts of

Linit Coda and Title
Dlgitll Marketing
Mosmsinal Hours &0 Hours
' Thia wil covam i koowbados, skits and attifudec required to |
rterpnet conoepts of Digtal Markoting.
B apecifically indikles B tasks of intemprsling concepls 1:-r
Dighal Markatng, apphing syaleges & measuramant for
ety Digital Markelng covrol and ansyeis, esplodng  lead |
gararation and lad nuruning fechniques, inemeating ethics |
ad guideknes for Cigtal Masketng and wdentitying camsr |
. Eppﬁtmﬂ-ﬁﬁnnfﬁl:iﬂtiﬂ_iﬂﬂﬁng. _l
Perfamarss Criteris I
Elaimssnts of Compaténcy | Wnﬂ_mmmlnd in e Fangs of
‘Warablos
| t. Interpeed Concepis of 1.1 Digial Marketing is inlapeatad,;
Bighal Marketng 1.2 Types of Digital Marketing sre comprehasded.
| 1.3 Usss of Gigial Markeling ame idenifisd:
1.4 Stategiss of Cigeal Marketing am mlspreted:
1.5 Safteare torDiatial Marksting oo antfied.

% Apply siuiegn. 8. 2.1, Digisl Markating staiagies & inkepeaied.

E“; "I'I""";:EETUM 2.2, Mussursmen] s anabsis of Digilel Marketag are appiad
arahis 23, Ins & s af Digital Markaling ans idansfisd
24, Ins & cfs ol Digilal barkating ars appled;
4. Bupiore |ead genersion | 3.1 Lead Generation technigues v dantfied;
ﬁ;ﬁu fing 32 Load Gerecation Mururing ane kdentiied and niempreted;
113 “Lead nutwing is the process of buliding elaonships”
are identiied and inlempreted;
34 ‘Ways of taffic gereralor are aoplad;

4. Inbarpral athics and 4.1 Required Digital Marksling slves aee spseiio;
gradalines for [igital 42 Digral Markeling 5P measurement Tooks ars anakpsd
Feariedng 4.3 HRasi: Digital Marketing guideines ara Intarpnaded:

4.4 Approprals Digiist Markeling Policdes & wdanlifed
4.5 Ethigal Digilal Contanis ata inberpralad;

S, Mderfify covmer £ Local and insrations Digital Markating job plationms am

EppeLnti in T Digital ideritfed;
Markatng 5.2 Positonsiobs in the Diglal Marketing are idertifed:
5.3 Bapich growing arad evolving carsor path b5 inferpreted,

Range H\"lfllhﬂl

Varahlos

Range (ray Inchkida bl not imibed bo):

Pae 17




1. Typas of Dighal
Marketing

. Baltuare for Cigilal 71 MailChmp
Markalig 22 Markn
2.3 Gioogks Analtics
7 4 SEMnzsh
25 Ahrots
2 Laad Gassains 2.1 SEO
lecnigue 3.2 SEM
3.9 SMM
54 Email Marketing
3.5 Conlenl Marketing
Evidarce Guida

The evidonce must be authenbo, walid, sutfickent, refiable, corsistont amd mooon ard messt B
medparemeris al e curanl vamsicn of the Unil ol SCampalency

1. Crlical sspects of
e )

| Assessmant sequined avidanca at i candidate:
| 1.1 idantfod of Digital Markating

1.8 Hantfbad camer cppaiunties in e Digital Makaling
1.2 ManifSed Sofwane for Digital Markeding

2. Underpinning krowsdge

2.9 Typea of Digtal Marksing

2.2 Uaes of Digilal Markstng

2.3 Stratsges of Digiial Markstng

2.4 Basic guidelinos for Digilal Marketing

2.8 Measworant and aralyss for Maasusmment and aralysis
of Digital Marieding

2.6 Garooropporuniies in Digital Marketng |

3, Undderpinning Skile

3.1 Demonsirating opportunilios to continuousty mprove
techiical ekils in Digial Markeling.

1.7 Demansirafing capshities ko deeelop lechrical =kils in
Digital Marketng with mataniaks, ook and aqulpment

1.3 Mandityicg Sirategies of Digial Marksting

., Fespuresd atitude

41 Commilmen % occupatons) heal and safaty

4,2 Prompiress in carmying ool scliviles

4.3 Sincers a0d horest 1o dubies

A4 Envrormental concems

4.5 Engomes: xlsam

4.6 Tidiness and tmaliras

4.7 Respect for rights of paars and seniors in sokplacs
4.8 Comemurication with pears and semon in worplacs

Dm0 ot




5. Rasourcs Implcation

8. Misthoads af Asseesment

7. Conlost ol Assassment

Thez fodloraring resources must be providad:

5.1 Rolovart tocls, Equipment, softwane and faciilies readed
la parfor e activilies.

FL2 Rtk g vl e e

Maothods of assessman miay Inciude but net limied i

8.1 Writtan Tast

8.2 Demarmialion

8.3 Oral questionicg

4.4 Poroio . . B

T Compeatancy sassamqan] musd b= dors jin NEDA
actadkad canlar,

7.2 Aosossrmont should b dors by HS0A cerblied!
nominalsd Fssossons,

dcoreditation Bequirements

Tradning Providers must bo acoredBed by Hatonal Skils Dovakopnant Authorty (ME0A), e
Matorwl Quably Sssursoce Body, or g bosdy with delegaled auteocty for qually assurancs B
conduct fraining and assesamant against this unt of compatancy for cradh dowands The award
al &y NTWVEF quakhcalion. Acoredited prowiders assessng against this unil of compsfency
riLst et tha qually Rssureros neguinements sat by NEDA.

D, T o il



Linit Code and Titla

| Nominal Hours

QUSMMO0ZLAV: Apply Scclal Medla Marketing

130 Mours

[ This Lnil covers B ancevindge, aRIB ard aniudes meodned o
apply social meda markesing.
It soedlcally noudes g Raks ol inlerpratng social misdia

[ AR Py marketing, praclorg Facebook markoling, Inslagram markelrg,
Twiner rmarkaing ard Pirterasd makalirg and  Lincedin
marketing.
Perfarmanss Criterda

Elemaiis of

Bald and Lnderlined.

Comnpasncy serms are alaboraled n e Range of

Var ablas

. 1. interorel Social Mecka
Markating

2. Praclics Facabook
Markgting

1.1  Imporarco ol Socla Mecia Marketing is dertifod;

1.2 Types ol $ociyl Media Contert ore inlemeeiec:
-3 Enclal Madia Management Tocks are cenitted;

2.1 Facabook ‘or Business & Rlerpreted;

2.2 Pags and oroup are Created and Ootimized:

2.3 ad s oeatnd and managed;

2.4 Facobook P, Slandard Evenits, anc Cuslom Somversions
Hre aeediad

2.5 Fagebock neghls am jvleipralsd,

3. Prachzo inslagram
Marketing

4, Fracica Tatner
Mkt ng

4.7  Instagram Markeling is ‘neprotd;

3.2 Bk Frofks Imaass atn cranlad And SplieniTes
4.3 Things ta Foal and Wean 1o Post ane axplanad;
A4 Rolos o Capdena & Haslnags ane klanlifad,

3.5 Wava e Convard Instag-am Folkreem 1o Safes & Leads an
DoaroLDet

| 3.6 Creation of &ds and Aralyics are performed:
| 3.7 Siones, Rpeds and K5TV am nr:phh-ud

4.1 Twner Marketing B interprabad,

A2 Prefileis creates] ard optimized:

4.3 Whal 1a Twest ang How 1o Interaci on Twitisr am
ilarpreted

44 Hashiags & Trends are appled;

4.5 Wavs of growing Followars ane explanad;

48 Adbcrealad and managad;

4.7 Audianss Managar & Lirivamal Tag a'e asglapsd

4.0 Twimer Conversian Tradkig h Renakstng am
imlaprated

& i Pugsing sl Syt - s gilrioel;

D B8~ B




| 5. Practios Pinerast | 51  Basio conoopts of Prrasrnst Marsedng are imerpreted:
Markeding 62 Profla s ceated and opimizad;

B3 Pirterest Producl Pns and Rich Plrg ara onesbed:

54 PFrierasl Tag & Evanls are nlarpraled.

E. Practioe Linkedin B _rkodin Markatrg Is intarorelad;
Metarbaading B2 Profile b eaated and cplimzad;

E.3 Company Page and Geoup ans chesfed &l managed;

B4 Adis craned ad maresgsd:

E.5 Sdaes Hasigoloris inlemrated:

Range of Wariables

g Range (may reuda but nol mitad o)

1. Socal Medin Conteres | -1 Toxt
1.2 Image
1.2 Audio

S 1.4 Video

Z. Bodal Madia 271 BuHar

Management Tools 2.2 Heolsube

3.1 Perscral

- e 3. Busirsas’ Corgert

| Evidenca Gisikda
Ths avicenca must be auerde, vald, sulficiert meliabls, canabmn ard meoerd Gnd maet T
equinernardd of the camed varieh af T Unl ol Compelency

Asseasmant roquted ewidance tat e candidate:

1, Crifcal g af 1.1 sharad and epplked Hpe of Social Madla Conterds
00T paraicy 1.2 erdfked Sceal Madia Mansarmert Taok

1.3 cramed and maraged socil medis Ads

21 Gadal Mecia Cantents '
2. Underpnning 2 Sadal Mesin Contents donls

Kon oo 23 LUse af Haskiags
124 Sodial mecia managamenl

: 31 Demonsialing basic akil of Socal Meda Conlants
3 et ifiy S
I PG S 3.2 Identiving Socisl Madia Management Tocks

P 7T nff W




4.1 Commitresd o ceoupatorsd haalh and safaty
4.2 Prompliess in carrying cul acthdles

4.3 Siecans ard honeal B duiss

44 Enmvnormenial corcems

4.5 Eogemess o bsam

48 Tdines and smeliness

4.7 Respoct for rights of pears and seniors in workplace
4.8 Commurdcsbon wilh Desrs and sandars inworkplocoo

4. Fespairest Sllfuiss:

| The Tolowing reeouross musl De poyiced
5.1 Rslgvan] kwole, Egupmenl, safean dnd (celas nedded o
5. Resourcn Implcabors b
5.2 Feguined laaming malarals.

Matods of sessesament rey mcdude Bl ol Gmitsd e
8.1 Wrimen Taey
. Meiode ot Assessment 5.2 Demonskaton
8.3 Cral Queskening
8.4 porfolio

17A ampalancy sssesmmant musl bs dons o RS0 arcieditad
CHi

T2 Assessmont should be done by BEDA, cerified’ nominaied
e e e e

7. Conlas of Ssscaaierd

Accrad@ntion Regairsmanis
fraiming Providers must be aocredited by Matonal Skils Dewsiopment Authonty (NZDA). the
Mational Clusdite Asuiares Body, on a3 beely wilh debgate] mabaalty e Guisiity S3aurame o
| panduct Faning and osscssmond against this unit of compelonoy for croci towands S award
of any HTVIAF gualficston, Accredisd providers asmaiming sgaical thi= eeil of oomspsiarsy
must moet e quality assurance requirements sot by NSDA,

Puen I8~ A




OUSMMOaILIVE: Intarpret Search Engine

Unit Code and Title Marketing (SEM)

Nominal Hours 40 Hours

Thik unkt cxnara the kncedadge, Akl and afiudas Bguimd o

Imsrpret Soarch Engine Markabrg (SEM)
Unit Db iprtor N apecificaly inchaes the tasks of ilermneing concapls of
SEM and applying stateghs and measurement for SEM

Pertormance Crieria
Elements of Compstancy  Boll and Lincksticssd aire are elaborated in the Ranga of
___________________________ varisbles J
1. Interpial corcepts af 1.1 Saarch Engine Markaling & inamrehed
SEM 1.2 Imponancs of EEM i irberpiedad;

1.3 Hoywaid & reeaarcisd;
1.4 A campaigmn is sannad.

2. Apply sralagies and 2.1 SEM sirsisges ars inlsrpreied;
isssurmeant forBEW. |24 Meoasuromant and anaksis of SEM ane appbed;
2.3 Ins & onns of SEM &na idanfed
24  Ins & ouks ol SEM sre spplied;
2.5  Cighat Markaling ¥PI measuremant Tools aro analyzed:

Bange of Yariables
Variables Ramge (may mcheds bad rod limibed o
i “'-I l.'.:-u-n1-|:l-|!hl1 1.1 Search Campaign;
1.2 GOM Campagn:
1.3 Emall Campaign:
1.4 YouTuba Campakgn,
1.5 Discavery Campaign;
Evidence Gulde

The evidencs must bs authantc, vald, suident, rediabies. consisbent and rooent and miest dhe
roquiromants of the cumant wersian of tha Unk of Comaatancy

Assassment requined eyvidence that the condidaln:
1. Cridcal nsoacks af 1.1 Inbampewied corcapis of SEM;
compakoncy 1.2 Applied shalogies for SER;
1.3  Applied massummant Tor SEM,

[=EE TR Y



2. Undompining
krowdadgn

3. Undarpiveng Skils

4. Roguined atltuda

4.H

Saarch Eagna Maraling;

Imperancs afl SEM:

Slratsgiar of SEM,

measurcmenl for SEM;

Irs & ouls of SEM:

KPI miaasLra e Todalks:

Apphing concapl al SEM;

Apphing concapl of SEAY campakgn:
apphing corcapt af Ins amd Suls of SEAL
Applving corcapt of KPI moasunement:

e e ————

commbrrent i ccrussdonal eafh and salsty
Peompinasa in carmying out activiies

Sncare and hones! o dules

Frisirciinmilal codcaims

Eagzmess to k2am

Tidbwaa &l dimalivsss

Respedt for rghie of peers and sanors in s kplacs
Corrirucation wih pears and sankars in worplace

R ojlia=ton

a

The folow ng resauncas mist be prosdded:

5.1

3.2

Relavart 0ols, BEquprent. softwars and Taclitcs noodsd
Iz pedorm 1 sdiviies
[Hepared saming malanals.

G, Moihods of Aosesamenl

¥, Comost of Assossmicnt

kMathods of sesmemanl may inchuce bl pot lmilsd &)

g.1
g2

B
(F
.3

T4

Finlen ls=t
Cemonzlmlion
Cral quesionicg
Forfioia

poorodrics cemler.
fisnessmont should 5o dana Oy MNELG cofneds
rerinia il Ak

Accreditation Reguirsments
Trarning Frovicers musi be accrediod by Masanal Skks Ceveloome Authonts [RS0&E], the

Halional Srally Assaanes Bady, o s bedy ‘wilh dabegabed aulharnity B Guaity sapdnines o :
porduct tramicegg and assessert agans this unk of oommpssdonoy for ookt boasands: Hhe aseeed .
al any WTWOF qualfisaden. Acocacllad providers assessing against $¥s urét of compelency |

musi messt the cusiity assurancs requremants sal o RELE, |

O e o= B




LUinit Code and Title

nuamlm;ql.a.w: Practice Basic Search Engina

Optimization (SEQ)
| Mominal Hours B0 hours

Linit Descripsor This unt of compatency covers this knowlacge, skils and atttude

refiinesd b Fraddics bagis seaich anging optimizabion (SEC)
| N apecfoslly noucdes e lask ol inbspmlieg hasic conbepts af

SEZ, Apphing CnPage SEQ and Of-Pags SEL,

Elaivekfils of Parormanca Critaria

Campetincy Bobd and Undedined tanrs sea slabamatad n the Range of

armabis

1. Intarprat basic
cancepls af SEC

1.1, 5EQ s inlerproksd

1.2 Mugor Search Enginas s denifisd srd Baed,
13 brprtars of wal: anking 5 inlarpnesed,

1.4 Backirks and Twir mponsncs ama infampmiad,

1.4

16

Browesars, AddonsEdtaninnn and 1ooks ana
cenirfied:

Demar Authorty and Page Autorly sra inkseakesd !

Apply On-Page SEG 21

Keywaords Research & Analysis ano perfomed,

Lotsm Samanbc ndexing [L51} Technigae = mlerpeisd:
Howanms Censty & Suffrg lechngue am sioksd

Tile, URL, Muila g hasder Tag sra oplimized;

Anchor Test and IntemalExlornsl Links ao demaaiiabng,

Apply OftFaga SED

Coantants am apfmied
Indad Sile Anateeis kB sadarmed

1.1, Sadch Engnas are suormibsd:
3.2, Directory i@ aubimitled;

3.3, Boodal Backmarkdng & peerioeeed
2.4, Blog Pastirg and Comimentng ane prepanaed:
L0 FoumPostigis appiad,

Rarge of Variables
Variatile

Ranges (Moy rdude but not brited 1o:)

1, Major Soarch Engnes

31 Googha
3F BiING
33 Yahoo

21 Googa Chioes
22 MWagla Firaka

3.1 Maras
| 3.2 Kapward Evarpwlaa

["EETR LER



13 BECD Quaks
H Cortoms 4.1 Teut
4.2 Image
4.3 Audic
4.4 Video
4.5 Eiide Contan

5 Tooks 51 Googe keyword planner
53 Hayward Shittar

23 Uber Suggesi

54 Ahrefs

a3 Googe Trands

Evidence Guide

This oeidence mus| ba authentic, valid, sufficient, relable, consisterd and recant and meel
thi regquinerments of tha oument varsion of tha Unit of Competancy-

"7 Crlical pegecta o [ 1.1, ilarpreed SEO)

campalency 12 Porfomed Kopsords Fescarch & Anabysis:
|1.3. Oplarizad Tiths, LIRL, Mets and besadar Tadg,

|28, InemrelErteimel Links;

3, Undampinning il | 31 LIsGng majkr search erging
:EI.E irferpretng Back nks.
| A3 Anakzing Keyaoms Resaarh
iﬂ.-!- Cipdmizing sk

. H-u-qumd astuge

|43 Sinces and Fomest o duties
iu Enyiranmesd cancems

4% Enpgarass o laamr

48 Tifinoss and tmcdinass

waltk {1k s

A ___LEE__ENWEEEEEH??“ﬁ@ﬁﬁﬂﬁﬂﬂﬂﬂm“l

| ﬂmmhuﬂhua:mpumllu:irhundﬂaq'
4.7 Prospineas in Camying oul sobvities

14,7 Radpac) b righls of peess sced sankns nworkplacs
48 Communicaton with peans, sub-ordinales and saniors in

pearfomm i &t ias.
52 Regursd Baming malenalks.

T e o T
5.1 Ralevant lools, Egupment, softaare and facliios noeced fio

4. Mathads of 1 Deamaasiratcn
asessment | 52 Oral guestoning

Far=a TF nff TE
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7. Canlexl of
B S A TR Fa

Wrillken el

Emmfummmmhudm&ln HES0A,
acrad el caniar.

Assessment should b dons by HS0A carllfisd! fammansd |
AREEIEDIE

fccrmiitslion Raguiremantsa

Training Providen must be scoredited by National Skils Denmlopmeant Suihonty II'-IED-"'J,H
Matorel Gusalfy Assurance Body, o a body with delegaied authonty o qualty sssumnoa
srrudue irsining sl assasarent againal this uni of competoncy for credit I.ul'.:.rI:h-_
gaard of any WNTVOF quslifcabon Accredited providara assassing agalnst this unil
compehency musl mesl the qually szsuiancs regquicamenis Sal By HEDA

=2 SRR



Copyright

This Compelency Esandard for Digkal Marketing (Social Media Marketing) for freslansss
5 a doocumsnt for e developmen] of cumcula, ieaching and leameng malenals, and

gas=ssmen ols. b alss serves as the dotument for prosading bdinesg cimsigtent wifn B

requiramants of indusiny in onder for individuals wno gredualed fvough e estabished
standard wia compelency-based assessment o he sulably qualiied for a relevant job.

WHMMMEMH‘.‘“HME&:&D&HMM Hrll'rnﬂ'l‘rl:l'-ls'ﬂ.ﬁ'll:-fml.'
Pecple's Republc of Banglsdesh, developed in sssasation wih ICT Industry Skilis
Council 1SC)

Pubhic and privabe nsliluscns may uss the inkormalian conlBesed o o standacd for
activbies benefitting Bangladesh.

Cther lareifed pames mus oblan pamsson fom e demed ol hig Sesumant ey
reproduchon of nformation in any manner, in whole or in pard, ol this Competercy SEardad,

i Englizh or cthar language

This Gocamend @ avadabis from:

Hatianad Skills Dwvslcpment Autharily (W306A)
421438 Tegaon Indusirial Arsa, Dhais-1215
Phone: +B80 2 883910H1 ; Fax; +H80 3 HBI0EE;

E-mail scysisifinsds goyvbd
WWehsiln v raida iy e

Fuge AT o 57




