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How to use this Competency Based Learning Materials (CBLMs) 

  

The module, Maintaining and enhancing professional & technical competency contains 

training materials and activities for you to complete. These activities may be completed as part 

of structured classroom activities or you may be required you to work at your own pace. These 

activities will ask you to complete associated learning and practice activities in order to gain 

knowledge and skills you need to achieve the learning outcomes.  

1. Review the Learning Activity page to understand the sequence of learning activities 

you will undergo. This page will serve as your road map towards the achievement of 

competence.  

  

2. Read the Information Sheets. This will give you an understanding of the jobs or tasks 

you are going to learn how to do. Once you have finished reading the Information 

Sheets complete the questions in the Self-Check.  

  

3. Self-Checks are found after each Information Sheet.  Self-Checks are designed to help 

you know how you are progressing.  If you are unable to answer the questions in the 

Self-Check you will need to re-read the relevant Information Sheet. Once you have 

completed all the questions check your answers by reading the relevant Answer Keys 

found at the end of this module.  

  

4. Next move on to the Job Sheets. Job Sheets provide detailed information about how 

to do the job you are being trained in. Some Job Sheets will also have a series of 

Activity Sheets. These sheets have been designed to introduce you to the job step by 

step. This is where you will apply the new knowledge you gained by reading the 

Information Sheets. This is your opportunity to practice the job. You may need to 

practice the job or activity several times before you become competent.  

   

5. Specification sheets, specifying the details of the job to be performed will be provided 

where appropriate.  

  

6. A review of competency is provided on the last page to help remind if all the required 

assessment criteria have been met. This record is for your own information and 

guidance and is not an official record of competency  

  

When working though this Module always be aware of your safety and the safety of others in 

the training room. Should you require assistance or clarification please consult your trainer or 

facilitator.  

  

When you have satisfactorily completed all the Jobs and/or Activities outlined in this 

module, an assessment event will be scheduled to assess if you have achieved competency 

in the specified learning outcomes. You will then be ready to move onto the next Unit of 

Competency or Module.  
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Module Content 

 

Module: Interpreting Concepts of Digital Marketing 

 

Module Descriptor: This module covers the knowledge, skills and attitudes required to 

Interpret concepts of Digital Marketing. It specifically includes the tasks of interpreting 

concepts of digital marketing, applying strategies & measurement for digital marketing control 

and analysis, exploring lead generation and lead nurturing techniques, interpreting ethics and 

guidelines for digital marketing and identifying career opportunities in the digital marketing, 
 

Nominal Hours: 40 Hours 
 

Learning Outcome: After completion of the module, trainees will be able to:  

 

1. Interpret Concepts of Digital Marketing  

2. Apply strategies & measurement for Digital Marketing control and analysis  

3. Explore lead generation and lead nurturing techniques  

4. Interpret ethics and guidelines for Digital Marketing 

5. Identify career opportunities in the Digital Marketing 

Assessment Criteria:  

 

1. Digital Marketing is interpreted 

2. Types of Digital Marketing are comprehended 

3. Uses of Digital Marketing are identified 

4. Strategies of Digital Marketing are interpreted 

5. Software for Digital Marketing are identified 

6. Digital Marketing strategies are interpreted 

7. Measurement and analysis of Digital Marketing are applied 

8. Ins & outs of Digital Marketing are identified 

9. Ins & outs of Digital Marketing are applied 

10. Lead Generation techniques are identified 

11. Lead Generation Nurturing are identified and interpreted 

12. “Lead nurturing is the process of building relationships” are identified and interpreted 

13. Ways of traffic generator are applied 

14. Required Digital Marketing ethics are specified 

15. Digital Marketing KPI measurement Tools are analyzed 

16. Basic Digital Marketing guidelines are Interpreted 

17. Appropriate Digital Marketing Policies are identified 

18. Ethical Digital Contents are interpreted 

19. Local and international Digital Marketing job platforms are identified 

20. Positions/jobs in the Digital Marketing are identified 

21. Rapidly growing and evolving career path is interpreted  
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Learning Outcome: 1 Interpret Concepts of Digital Marketing 
 

Contents:  

  

• Digital Marketing  

• Types of Digital Marketing 

• Uses of Digital Marketing 

• Strategies of Digital Marketing 

• Software for Digital Marketing 

Assessment Criteria: 

1. Digital Marketing is interpreted; 

2. Types of Digital Marketing are comprehended; 

3. Uses of Digital Marketing are identified; 

4. Strategies of Digital Marketing are interpreted; 

5. Software for Digital Marketing are identified; 

Conditions: 

 
Students/trainees must be provided with the following: 

 

▪ Applicable tools, utensil and equipment as prescribed by competency standard 

▪ Supply materials  

▪ Relevant ingredients  

▪ CBLM related with the learning out come 

▪ Instructions, job sheets, activity sheet and standard operating procedures  

▪ Personal protective equipment  

▪ Module/reference 

 

Learning Materials:  
 

▪ CBLM 

▪ Handouts 

▪ Books, Manuals  

▪ Module/ Reference  

▪ Paper  

▪ Pen 
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Learning Experience 1: Interpret Concepts of Digital Marketing 

 

In order to achieve the objectives stated in this learning guide, you must perform the learning 

steps below. Beside each step are the resources or special instructions you will use to 

accomplish the corresponding activity. 

 

Learning Steps Resources specific instructions 

1. Student will ask the instructor 

about Interpret Concepts of 

Digital Marketing 

1. Instructor will provide the learning materials 

Interpret Concepts of Digital Marketing 

2. Read the Information sheet/s 
2. Information Sheet No:1 Interpret Concepts of 

Digital Marketing  

3. Complete the Self-Checks & 

Answer key sheets. 

3. Self-Check No: 1- Interpret Concepts of Digital 

Marketing  
 

Answer key No. 1- - Interpret Concepts of Digital 

Marketing 

4. Read the Job/ Task sheet and 

Specification Sheet  

4. Job/ task sheet and specification sheet  

 

Task Sheet No:1-1: Develop the ability to interpret 

and apply digital marketing concepts in practical 

scenarios.  
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Information Sheet 1: Interpret Concepts of Digital Marketing 

 

Learning Objective: 
 

After completion of this information sheet, the learners will be able to explain, define and 

interpret the following contents: 
 

1. Digital Marketing  

2. Types of Digital Marketing 

3. Uses of Digital Marketing 

4. Software for Digital Marketing 
 

1. Digital Marketing  

1.1 Digital marketing refers to the practice of promoting products or services using 

digital channels and technologies. It encompasses various online marketing 

strategies and tactics to reach and engage with a target audience, drive website traffic, 

generate leads, and ultimately increase sales and brand awareness. Digital marketing 

leverages the internet and digital platforms such as search engines, social media, 

email, websites, mobile apps, and other digital channels to connect with potential 

customers and build relationships. It involves a combination of creative content 

creation, targeted messaging, data analysis, and optimization techniques to 

effectively reach and engage the desired audience. The goal of digital marketing is 

to create a strong online presence, attract and retain customers, and drive business 

growth through various online marketing channels. It allows businesses to reach a 

wider audience, track and measure the effectiveness of their marketing efforts, and 

make data-driven decisions to optimize their strategies. 
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2. Types of Digital Marketing  

There are various types of digital marketing available to businesses. Here are some 

common types of digital marketing: 

2.1 Search Engine Optimization 

(SEO): SEO involves optimizing 

your website to improve its 

visibility in search engine results. 

It includes techniques like 

keyword research, on-page 

optimization, link building, and 

technical optimizations to 

enhance organic search rankings. 
 

2.2 Pay-per-Click Advertising 

(PPC): PPC advertising involves 

placing ads on search engines or 

other platforms, and you pay only 

when someone clicks on your ad. 

Google Ads is a popular PPC 

platform that allows businesses to 

bid on keywords and display 

targeted ads to their audience.  

2.3 Social Media Marketing: This 

strategy involves leveraging 

social media platforms such as 

Facebook, Instagram, Twitter, 

and LinkedIn to engage with 

users, build brand awareness, and 

drive traffic to your website. It 

includes posting regular updates, 

sharing content, running ads, and 

engaging with the audience.  

2.4 Content Marketing: Content 

marketing focuses on creating 

and distributing valuable, 

relevant, and consistent content to 

attract and retain a target 

audience. This can include blog 

posts, articles, videos, 

infographics, podcasts, and more. 

The goal is to provide valuable 

information that establishes your  



 

6 
 

brand as a trusted resource and 

drives engagement. 

2.5 Email Marketing: Email 

marketing involves sending 

targeted messages and 

promotional materials to a group 

of subscribers who have opted in 

to receive communications from 

your brand. It can be used to 

nurture leads, send product 

updates, deliver personalized 

offers, and build customer 

loyalty. 
 

2.6 Influencer Marketing: 

Influencer marketing involves 

collaborating with influential 

individuals or content creators 

who have a large following and 

influence within a specific niche. 

By partnering with them, 

businesses can reach their target 

audience and leverage the 

influencer's credibility to 

promote their products or 

services. 

 

2.7 Website and User Experience 

Optimization: Optimizing your 

website and user experience is 

crucial for digital marketing 

success. This includes ensuring 

your website is mobile-friendly, 

has fast loading times, easy 

navigation, clear call-to-action 

buttons, and a user-friendly 

interface.  
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2.8 Analytics and Data Tracking: 

Digital marketing allows you to 

gather extensive data about your 

campaigns and audience. By 

utilizing analytics tools, you can 

track and measure the 

performance of your marketing 

efforts, identify areas for 

improvement, and make data-

driven decisions to optimize your 

strategies. 
 

 

3. Uses of Digital Marketing 

Digital marketing offers numerous uses and benefits for businesses of all sizes and 

industries. Here are some key uses of digital marketing: 
 

3.1 Increased Online Visibility: Digital marketing allows businesses to enhance their 

online presence and visibility. Through techniques such as search engine optimization 

(SEO), businesses can improve their website's visibility in search engine results, 

leading to increased organic traffic and brand exposure. 

 

3.2 Targeted Audience Reach: With digital marketing, businesses can precisely target 

their ideal audience. Through techniques like social media advertising, pay-per-click 

(PPC) advertising, and audience segmentation, businesses can reach specific 

demographics, interests, behaviors, and geographic locations. This targeting helps 

maximize the effectiveness of marketing efforts and generate higher-quality leads. 

 

3.3 Lead Generation and Customer Acquisition: Digital marketing provides businesses 

with various channels to generate leads and acquire new customers. By utilizing 

strategies such as content marketing, email marketing, and landing page optimization, 

businesses can attract potential customers, capture their contact information, and 

nurture them through the sales funnel. 

 

3.4 Improved Customer Engagement and Relationship Building: Digital marketing 

allows businesses to engage with their audience on a more personal level. Through 

social media platforms, email marketing, and interactive content, businesses can 

establish direct communication, respond to customer inquiries, gather feedback, and 

build stronger relationships with customers. 

 

3.5 Enhanced Brand Awareness and Brand Building: Digital marketing enables 

businesses to create and strengthen their brand presence. By consistently delivering 

valuable content, engaging with the audience, and maintaining an active social media 

presence, businesses can increase brand visibility, recognition, and loyalty. 
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3.6 Data-driven Decision Making: Digital marketing provides valuable data and 

analytics to measure the performance of marketing campaigns. By tracking metrics 

such as website traffic, conversion rates, email open rates, and social media 

engagement, businesses can gain insights into what works and make data-driven 

decisions to optimize their marketing strategies for better results. 

 

3.7 Cost-effective Marketing Solutions: Digital marketing often offers more cost-

effective alternatives compared to traditional marketing methods. For example, social 

media advertising and PPC campaigns allow businesses to set budgets, target specific 

audiences, and track the return on investment (ROI) more effectively. 

 

3.8 Global Reach and Expansion Opportunities: Digital marketing enables businesses 

to reach a global audience and expand their market reach. With the internet's global 

nature, businesses can promote their products or services to customers worldwide, 

breaking down geographical barriers and accessing new markets. 

 

3.9 Real-time Monitoring and Adaptation: Digital marketing allows businesses to 

monitor their campaigns in real-time. With immediate access to data and analytics, 

businesses can quickly identify underperforming campaigns, make necessary 

adjustments, and optimize marketing efforts to maximize results. 

 

3.10 Competitive Advantage: Embracing digital marketing provides businesses with a 

competitive edge. Companies that effectively leverage digital marketing strategies can 

stand out in the market, reach customers more efficiently, and adapt to changing 

consumer behaviors and preferences. 
 

4. Software for Digital Marketing 

There are numerous software tools available to assist with different aspects of digital 

marketing. Here are some commonly used software categories for various digital 

marketing activities: 
 

4.1 Analytics and Data Tracking: 
 

• Google Analytics: Provides comprehensive website and app analytics, including 

traffic sources, user behavior, conversions, and more. 

• Adobe Analytics: Offers advanced analytics and reporting capabilities for 

tracking and analyzing customer data. 

4.2 Search Engine Optimization (SEO): 
 

• SEMrush: Offers a suite of SEO tools for keyword research, competitive 

analysis, site auditing, rank tracking, and backlink analysis. 

• Moz: Provides SEO tools for keyword research, link building, site auditing, and 

rank tracking. 

4.3 Social Media Management: 
 

• Hootsuite: Enables scheduling and managing social media posts across multiple 

platforms, monitoring brand mentions, and analyzing social media performance. 



 

9 
 

• Buffer: Allows scheduling and publishing social media content, managing 

multiple accounts, and analyzing post-performance. 

4.4 Email Marketing: 
 

• Mailchimp: Offers email marketing automation, customizable templates, 

audience segmentation, and detailed campaign analytics. 

• Constant Contact: Provides email marketing tools, including templates, list 

management, autoresponders, and reporting. 

4.5 Pay-per-Click (PPC) Advertising: 
 

• Google Ads: Google's advertising platform for running search, display, video, 

and app ads across Google's network. 

• Microsoft Advertising: Allows businesses to run PPC campaigns on the Bing 

search engine and Microsoft's advertising network. 
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Self-Check Sheet - 1: Interpret Concepts of Digital Marketing 

 

Questionnaire: 

 

 

1. What is the primary goal of search engine optimization (SEO) in digital marketing?  

Answer:  

 

 

2. How does social media marketing contribute to a digital marketing strategy? 

Answer:  

 

 

3. What is the significance of content marketing in digital marketing?  

Answer:  

 

 

4. How does email marketing contribute to customer relationship management (CRM) 

in digital marketing?  

Answer:  
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Answer Key - 1: Interpret Concepts of Digital Marketing 

 

 

1. What is the primary goal of search engine optimization (SEO) in digital 

marketing?  

 

Answer: The primary goal of SEO is to improve a website's visibility and ranking in 

organic search engine results, ultimately driving more organic (non-paid) traffic to the 

website. By optimizing various aspects of a website, such as content, structure, and 

technical elements, SEO aims to increase its relevance and authority in the eyes of 

search engines. 

 

2. How does social media marketing contribute to a digital marketing strategy? 

 

Answer: Social media marketing plays a crucial role in digital marketing by 

leveraging social media platforms to reach and engage with the target audience. It 

helps build brand awareness, fosters customer engagement, drives website traffic, and 

allows businesses to communicate directly with their audience. Social media 

marketing involves creating and sharing content, running paid advertising campaigns, 

and monitoring and analyzing social media performance. 

 

3. What is the significance of content marketing in digital marketing?  

 

Answer: Content marketing is a strategic approach that focuses on creating and 

distributing valuable, relevant, and consistent content to attract and engage a specific 

audience. It plays a vital role in digital marketing as it helps businesses establish 

thought leadership, build brand authority, nurture relationships with customers, and 

drive organic traffic to websites. Content marketing often involves creating blog posts, 

articles, videos, infographics, and other forms of content that resonate with the target 

audience. 

 

4. How does email marketing contribute to customer relationship management 

(CRM) in digital marketing?  

 

Answer: Email marketing is a powerful tool for nurturing customer relationships and 

driving conversions. It allows businesses to directly communicate with their audience 

by sending targeted and personalized emails. By leveraging customer data and 

segmentation, businesses can deliver relevant content, special offers, and personalized 

recommendations to their subscribers. 
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Task Sheet-1.1: Develop the ability to interpret and apply digital marketing 

concepts in practical scenarios 

 

Job Name: Develop the ability to interpret and apply digital marketing concepts 

in practical scenarios.  

 

Objectives: The objective of this job is to interpret key concepts and principles of digital 

marketing to enhance the understanding of team members or clients. By effectively explaining 

these concepts, the aim is to facilitate better decision-making and implementation of digital 

marketing strategies. 

 

Working Procedure:  
 

1. Provide an overview of digital marketing and its significance in today's business landscape. 

2. Explain the benefits of digital marketing over traditional marketing methods. 

3. Discuss the key goals of digital marketing, such as increasing brand awareness, driving 

website traffic, and generating leads. 

4. Introduce the key concepts and terminology of digital marketing, including SEO, PPC, 

social media marketing, email marketing, content marketing. 

5. Conclude the activity by summarizing the key concepts and terminology covered, and 

highlighting the importance of digital marketing for businesses today. 
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Learning Outcome: 2 Apply Strategies & Measurement for Digital 

Marketing Control and Analysis 
 

Contents:  

  

• Measurement and analysis of Digital Marketing 

• Ins & outs of Digital Marketing 

 

Assessment Criteria: 

1. Digital Marketing strategies are interpreted 

2. Measurement and analysis of Digital Marketing are applied 

3. Ins & outs of Digital Marketing are identified 

4. Ins & outs of Digital Marketing are applied 

 

Conditions: 

 
Students/trainees must be provided with the following: 

 

▪ Applicable tools, utensil and equipment as prescribed by competency standard 

▪ Supply materials  

▪ Relevant ingredients  

▪ CBLM related with the learning out come 

▪ Instructions, job sheets, activity sheet and standard operating procedures  

▪ Personal protective equipment  

▪ Module/reference 

 

Learning Materials:  
 

▪ CBLM 

▪ Handouts 

▪ Books, Manuals  

▪ Module/ Reference  

▪ Paper  

▪ Pen 
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Learning Experience 2: Apply Strategies & Measurement for Digital 

Marketing Control and Analysis 

 

In order to achieve the objectives stated in this learning guide, you must perform the learning 

steps below. Beside each step are the resources or special instructions you will use to 

accomplish the corresponding activity. 

 

Learning Steps Resources specific instructions 

1. Student will ask the instructor 

about Apply Strategies & 

Measurement for Digital 

Marketing Control and 

Analysis 

1. Instructor will provide the learning materials Apply 

Strategies & Measurement for Digital Marketing 

Control and Analysis  

2. Read the Information sheet/s 

2. Information Sheet No:2 Apply Strategies & 

Measurement for Digital Marketing Control and 

Analysis  

3. Complete the Self-Checks & 

Answer key sheets. 

3. Self-Check No: 2- Apply Strategies & 

Measurement for Digital Marketing Control and 

Analysis 

 

Answer key No. 2- Apply Strategies & 

Measurement for Digital Marketing Control and 

Analysis 

4. Read the Job/ Task sheet and 

Specification Sheet  

4. Job/ task sheet and specification sheet  

 

Task Sheet No:2-1: Analyze and Measurement of 

Digital Marketing.  
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Information Sheet 2: Apply Strategies & Measurement for Digital 

Marketing Control and Analysis 

Learning Objective: 
 

After completion of this information sheet, the learners will be able to explain, define and 

interpret the following contents: 
 

1. Measurement and analysis of Digital Marketing 

2. Ins & outs of Digital Marketing 
 

1. Measurement and analysis of Digital Marketing 
 

Measurement and analysis of digital marketing refers to the process of collecting, tracking, 

and analyzing data related to digital marketing campaigns and initiatives. It involves 

evaluating the performance and effectiveness of various digital marketing strategies, 

channels, and tactics to understand their impact on business goals and make informed 

decisions for future marketing efforts. 

 

 

     Key elements of measurement and analysis in digital marketing include: 
 

1.1 Metrics and KPIs: Defining and tracking key performance indicators (KPIs) that align 

with specific marketing objectives. These metrics can include website traffic, 

conversion rates, click-through rates (CTR), cost per acquisition (CPA), return on 

investment (ROI) and more. 

 

1.2 Data Collection: Gathering data from various digital marketing channels such as 

websites, social media platforms, email campaigns, search engine marketing (SEM), 

and display advertising. This data can be collected using tools like Google Analytics, 

marketing automation platforms, or custom tracking solutions. 
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1.3 Data Analysis: Examining the collected data to identify patterns, trends, and insights 

that provide a deeper understanding of the effectiveness of digital marketing efforts. 

This analysis may involve segmenting data based on audience demographics, 

geography, behavior, or other relevant factors. 

 

1.4 Attribution Modeling: Determining the contribution of different marketing channels 

and touchpoints in the customer journey towards achieving marketing goals. Attribution 

models help allocate credit and measure the impact of various digital marketing 

activities on conversions or sales. 

 

1.5 A/B Testing: Conducting experiments to compare different versions of digital 

marketing assets, such as website landing pages, email subject lines, or ad creatives. 

A/B testing helps identify the most effective elements and optimize campaigns for 

better results. 

 

1.6 Reporting and Visualization: Creating reports and visual representations, such as 

dashboards or graphs, to communicate findings and insights effectively. Clear and 

concise reporting helps stakeholders understand the performance of digital marketing 

initiatives and make data-driven decisions. 

 

2. Ins & outs of Digital Marketing 
 

Digital marketing encompasses a broad range of strategies, techniques, and channels used 

by businesses and organizations to promote their products, services, or brand using digital 

technologies. Here are some key aspects or "ins and outs" of digital marketing: 
 

2.1 Search Engine Optimization (SEO): SEO involves optimizing a website's content, 

structure, and technical aspects to improve its visibility in search engine results. It 

focuses on increasing organic (unpaid) traffic by targeting relevant keywords, 

improving website speed and usability, obtaining backlinks, and creating high-quality 

content. 

 

2.2 Pay-per-Click Advertising (PPC): PPC advertising, often associated with platforms 

like Google Ads or Bing Ads, allows businesses to display targeted ads on search engine 

results pages or other websites. Advertisers pay each time a user clicks on their ad. It 

offers control over budget, precise targeting options, and immediate visibility. 

 

2.3 Social Media Marketing: Leveraging social media platforms like Facebook, 

Instagram, Twitter, LinkedIn, or YouTube to promote products, engage with the 

audience, and build brand awareness. It involves creating and sharing content, running 

paid ad campaigns, and interacting with followers. 
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2.4 Content Marketing: Content marketing involves creating and distributing valuable, 

relevant, and consistent content to attract and engage a target audience. Content can be 

in various formats, including blog posts, articles, videos, infographics, podcasts, or 

whitepapers. The aim is to provide information, address pain points, establish expertise, 

and build trust with the audience. 

 

2.5 Email Marketing: Utilizing email to communicate with customers, nurture leads, and 

promote products or services. Email marketing involves building an email list, 

segmenting subscribers, crafting engaging email campaigns, and measuring open rates, 

click-through rates, and conversions. 

 

2.6 Influencer Marketing: Collaborating with influencers or individuals with a significant 

online following to promote products or services. Influencer marketing aims to leverage 

the influencer's credibility, reach, and impact on their audience to drive brand awareness 

and conversions. 

 

2.7 Video Marketing: Utilizing videos to engage and educate the target audience. Video 

marketing can include creating product demos, tutorials, brand stories, testimonials, or 

live streaming events. Platforms like YouTube, Vimeo, or TikTok are commonly used 

for video distribution. 

 

2.8 Mobile Marketing: Targeting mobile device users through strategies like mobile-

optimized websites, mobile apps, SMS marketing, or location-based advertising. 

Mobile marketing recognizes the prevalence of smartphones and the need to reach users 

on-the-go. 

 

2.9 Data Analytics and Tracking: Employing tools like Google Analytics or other 

marketing automation platforms to track and analyze digital marketing efforts. Data 

analytics helps measure key performance indicators, understand user behavior, identify 

trends, and optimize campaigns based on data-driven insights. 

 

2.10 Conversion Rate Optimization (CRO): Improving the effectiveness of digital 

marketing efforts by optimizing the conversion rate of website visitors into customers 

or leads. CRO involves testing different elements of landing pages, forms, CTAs, or 

user flows to enhance user experience and increase conversions. 
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Self-Check Sheet - 2: Apply Strategies & Measurement for Digital 

Marketing Control and Analysis 

 

Multiple-Choice Question (MCQ): 

 

1. Which of the following is an essential step in applying digital marketing strategies 

and measurement?  

 

a) Setting clear objectives  

b) Randomly experimenting with different tactics  

c) Ignoring data analysis  

d) Relying solely on intuition 

 

2. What is the primary purpose of measuring key performance indicators (KPIs) in 

digital marketing? 

 

a) To track the number of social media followers  

b) To evaluate the effectiveness of marketing strategies  

c) To increase website traffic  

d) To measure customer satisfaction 

 

3. Which of the following metrics helps assess the conversion rate of a digital 

marketing campaign? 

 

a) Click-through rate (CTR)  

b) Impressions  

c) Bounce rate  

d) Unique visitors 

 

4. What is A/B testing commonly used for in digital marketing? 

 

a) Identifying target audience demographics  

b) Monitoring competitors' activities  

c) Evaluating the performance of different website versions or marketing materials  

d) Measuring customer lifetime value   
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Answer Key - 2: Apply Strategies & Measurement for Digital Marketing 

Control and Analysis 

 

1. Which of the following is an essential step in applying digital marketing strategies 

and measurement?  

 

Answer:  

a) Setting clear objectives  

 

2. What is the primary purpose of measuring key performance indicators (KPIs) in 

digital marketing? 

 

Answer:  

b) To evaluate the effectiveness of marketing strategies  

 

3. Which of the following metrics helps assess the conversion rate of a digital 

marketing campaign? 

 

Answer: 

a) Click-through rate (CTR)  

 

4. What is A/B testing commonly used for in digital marketing? 

 

Answer:  

c) Evaluating the performance of different website versions or marketing materials  
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Task Sheet-2.1: Analyze and measurement of Digital Marketing 

 

Task Name: Analyze and measurement of Digital Marketing.  

 

Objectives: The objective of this task sheet is to provide practical exercises and activities to 

train participants in effectively measuring and analyzing digital marketing efforts. By 

completing these tasks, participants will gain hands-on experience in using relevant tools and 

techniques to measure and analyze the performance of digital marketing campaigns, and derive 

actionable insights to improve their effectiveness. 

 

Working Procedure:  
 

1. Identify the specific objectives of a digital marketing campaign. 

2. Define appropriate Key Performance Indicators (KPIs) aligned with campaign 

objectives. 

3. Determine the metrics and data points required to measure the identified KPIs. 

4. Select and set up relevant digital marketing analytics tools (e.g., Google Analytics, 

Adobe Analytics) based on campaign requirements. 

5. Configure tracking codes and integrate them into the digital marketing channels and 

platforms being used. 

6. Ensure proper data collection and accuracy by conducting tests and verifying tracking 

implementation. 

7. Monitor website traffic metrics, including visits, pageviews, bounce rate, and average 

session duration. 

8. Analyze user engagement metrics, such as time on page, scroll depth, and click-through 

rates. 

9. Identify top-performing landing pages and analyze the conversion rates associated with 

each page. 

10. Evaluate website performance across different devices and browsers. 
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Learning Outcome: 3 Explore lead generation and lead nurturing 

techniques 
 

Contents:  

  

• Lead Generation techniques 

• Lead Generation Nurturing 

• “Lead nurturing is the process of building relationships 

• Ways of traffic generator 

 

Assessment Criteria: 

1. Lead Generation techniques are identified; 

2. Lead Generation Nurturing are identified and interpreted; 

3. “Lead nurturing is the process of building relationships” are identified and 

interpreted; 

4. Ways of traffic generator are applied; 

 

Conditions: 

 
Students/trainees must be provided with the following: 

 

▪ Applicable tools, utensil and equipment as prescribed by competency standard 

▪ Supply materials  

▪ Relevant ingredients  

▪ CBLM related with the learning out come 

▪ Instructions, job sheets, activity sheet and standard operating procedures  

▪ Personal protective equipment  

▪ Module/reference 

 

Learning Materials:  
 

▪ CBLM 

▪ Handouts 

▪ Books, Manuals  

▪ Module/ Reference  

▪ Paper  

▪ Pen 
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Learning Experience 3: Explore lead generation and lead nurturing 

techniques 

 

In order to achieve the objectives stated in this learning guide, you must perform the learning 

steps below. Beside each step are the resources or special instructions you will use to 

accomplish the corresponding activity. 

 

Learning Steps Resources specific instructions 

1. Student will ask the instructor 

about Explore lead generation 

and lead nurturing techniques 

1. Instructor will provide the learning materials 

Explore lead generation and lead nurturing 

techniques 

2. Read the Information sheet/s 

2. Information Sheet No:3 Explore lead generation 

and lead nurturing techniques 

 

3. Complete the Self-Checks & 

Answer key sheets. 

3. Self-Check No: 3- Explore lead generation and lead 

nurturing techniques  

 

Answer key No. 3- Explore lead generation and 

lead nurturing techniques 

4. Read the Job/ Task sheet and 

Specification Sheet  

4. Job/ task sheet and specification sheet  

 

Task Sheet No:3-1: Lead Generation and Lead 

Nurturing Techniques 
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Information Sheet 3: Explore lead generation and lead nurturing 

techniques 

 

Learning Objective: 
 

After completion of this information sheet, the learners will be able to explain, define and 

interpret the following contents: 
 

1. Lead Generation techniques 

2. Lead Generation Nurturing 

3. “Lead nurturing is the process of building relationships 

4. Ways of traffic generator 

 

1. Lead Generation techniques 
 

Lead generation is a crucial aspect of digital marketing as it involves attracting and 

converting potential customers into leads. Here are some effective lead generation 

techniques for digital marketing: 
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1.1 Content Marketing: Create and distribute valuable, informative, and relevant content 

through blog posts, articles, e-books, videos, and infographics. Offer gated content, where 

users provide their contact information in exchange for accessing valuable resources. 

 

1.2 Search Engine Optimization (SEO): Optimize your website and content for search 

engines to improve visibility and attract organic traffic. Focus on keyword research, on-

page optimization, quality link building, and improving website speed and user experience. 

 

1.3 Social Media Marketing: Utilize popular social media platforms to engage with your 

target audience. Share compelling content, run targeted advertising campaigns, and use 

lead generation forms or landing pages to capture user information. 

 

1.4 Email Marketing: Develop an email marketing strategy to nurture leads and build 

relationships. Offer incentives such as exclusive content, discounts, or newsletters in 

exchange for email subscriptions. Send personalized, targeted emails to nurture leads 

through the sales funnel. 

 

1.5 Pay-Per-Click (PPC) Advertising: Use platforms like Google Ads or social media 

advertising (e.g., Facebook Ads) to display targeted ads to relevant audiences. Direct users 

to specific landing pages optimized for lead capture. 

 

1.6 Webinars and Online Events: Host webinars or online events on topics of interest to your 

target audience. Require attendees to register by providing their contact information. Use 

the event to showcase your expertise and nurture leads. 

 

1.7 Influencer Marketing: Partner with influencers in your industry who have a strong online 

presence and a relevant audience. Collaborate on content creation or sponsored posts to 

reach a wider audience and generate leads. 

 

1.8 Landing Page Optimization: Create optimized landing pages with clear and compelling 

calls-to-action (CTAs). Ensure that the landing page design, copy, and forms are optimized 

for lead capture and conversion. 

 

1.9 Chatbots and Live Chat: Implement chatbots or live chat functionality on your website 

to engage with visitors and capture their information. Use automated messages or 

personalized conversations to generate leads and provide immediate assistance. 

 

1.10 Referral Programs: Encourage your existing customers to refer their friends or 

colleagues by offering incentives such as discounts, rewards, or exclusive access. Create a 

referral program that makes it easy for customers to share their positive experiences. 
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2. Lead Generation Nurturing 
 

Lead generation nurturing refers to the process of building relationships and engaging with 

potential customers (leads) over time to guide them through the buyer's journey and 

increase the likelihood of conversion. It involves delivering targeted and personalized 

content, addressing their pain points, and nurturing their interest until they are ready to 

make a purchasing decision. Here are some key strategies for lead generation nurturing: 

 

 
2.1 Segmentation: Segment your leads based on their demographics, interests, behaviors, 

or any other relevant criteria. This allows you to deliver tailored content and 

messaging that resonates with each segment's specific needs and preferences. 

 

2.2 Email Marketing: Develop a series of automated email campaigns that provide 

valuable content to leads at different stages of the buyer's journey. Send targeted 

emails that address their pain points, offer solutions, showcase success stories, and 

provide educational resources. 

 

2.3 Personalization: Personalize your communication to make it more relevant and 

engaging for each lead. Address them by name, refer to their specific interests or 

previous interactions, and offer personalized recommendations based on their needs 

and preferences. 

 

2.4 Lead Scoring: Implement a lead scoring system to prioritize and identify the most 

engaged and qualified leads. Assign scores based on actions they take (e.g., website 
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visits, content downloads, email opens) to gauge their level of interest and readiness 

to convert. 

 

2.5 Content Marketing: Create and share valuable content such as blog posts, e-books, 

case studies, and webinars that align with the interests and pain points of your leads. 

Offer gated content that requires them to provide their contact information, allowing 

you to continue nurturing them. 

 

2.6 Marketing Automation: Utilize marketing automation tools to streamline and 

automate your lead nurturing efforts. Set up workflows and triggers that automatically 

send relevant content, follow-ups, or reminders based on lead behavior and 

engagement. 

 

2.7 Social Media Engagement: Engage with your leads on social media platforms by 

responding to their comments, sharing relevant content, and initiating conversations. 

Use social listening to monitor mentions and conversations related to your brand and 

industry, allowing you to join discussions and provide value. 

 

2.8 Retargeting: Implement retargeting campaigns to stay top-of-mind with leads who 

have previously shown interest but have not yet converted. Display relevant ads across 

different platforms to remind them of your offerings and encourage them to take the 

next step. 

 

2.9 Webinars and Events: Host webinars, workshops, or live events that provide value 

and further educate your leads. These interactive sessions allow you to engage with 

them directly, address their questions, and demonstrate your expertise. 

 

2.10 Continuous Analysis and Optimization: Regularly analyze the performance of your 

lead nurturing efforts. Track metrics such as email open rates, click-through rates, 

engagement levels, and conversion rates. Use the data to refine your strategies, 

improve your messaging, and optimize your campaigns for better results. 

 

3. Lead nurturing is the process of building relationships 
 

3.1 Lead nurturing refers to the strategic process of building and fostering relationships 

with potential customers or leads. It involves engaging with leads through various 

marketing channels, such as email, social media, and content marketing, with the aim 

of providing valuable information, addressing their pain points, and guiding them 

through the sales funnel. The goal of lead nurturing is to establish trust, credibility, and 

rapport with leads, ensuring they remain engaged and interested in the company's 

products or services. By nurturing these relationships, businesses increase the chances 

of converting leads into customers and fostering long-term loyalty. 
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4. Ways of traffic generator 

 

There are several ways to generate traffic to a website or online platform. Here are some 

common methods for driving traffic: 

 

4.1 Search Engine Optimization (SEO): Optimize your website and its content to rank 

higher in search engine results pages. This includes keyword research, on-page 

optimization, meta tags, quality content creation, and building backlinks. 

 

4.2 Content Marketing: Create high-quality and valuable content that appeals to your 

target audience. Publish blog posts, articles, videos, infographics, and other forms of 

content that are relevant and shareable. Promote your content through social media, 

email marketing, and guest posting to attract traffic. 

 

4.3 Social Media Marketing: Leverage social media platforms to engage with your 

audience and share content. Build an active presence on platforms like Facebook, 

Instagram, Twitter, LinkedIn, and YouTube. Share engaging posts, interact with 

followers, and use social advertising to drive traffic to your website. 

 

4.4 Pay-Per-Click (PPC) Advertising: Use platforms like Google Ads and social media 

advertising (e.g., Facebook Ads) to run targeted ads. Bid on relevant keywords or 

demographics to display your ads to the right audience. PPC advertising can quickly 

drive traffic to your website, but it requires budget allocation. 

 

4.5 Email Marketing: Build an email list and send regular newsletters, updates, and 

promotions to your subscribers. Use compelling subject lines and valuable content to 

encourage click-throughs to your website. Segment your email list based on interests 

and preferences for better targeting. 

 

4.6 Influencer Marketing: Collaborate with influencers in your industry who have a 

significant following and credibility. They can promote your products, services, or 

content to their audience, driving traffic to your website. Choose influencers whose 

audience aligns with your target market. 

 

4.7 Referral Traffic: Encourage your existing audience and customers to refer others to 

your website. Offer incentives or rewards for referrals, such as discounts, exclusive 
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content, or loyalty programs. Word-of-mouth and referral traffic can be highly 

effective. 

 

4.8 Guest Blogging: Write high-quality guest posts for popular blogs in your niche. 

Include a link back to your website in the author bio or within the content itself. This 

exposes your brand to a new audience and can drive traffic from the guest blog's 

readership. 

 

4.9 Online Communities and Forums: Engage in relevant online communities and 

forums related to your industry. Provide helpful and insightful contributions, and 

include a link to your website in your profile or signature. This can drive targeted 

traffic from users seeking information or solutions. 

 

4.10 Offline Marketing: Use traditional marketing methods such as print advertising, 

direct mailers, events, and networking to promote your website and online presence. 

Include your website URL in promotional materials to drive interested prospects to 

your online platform. 

 

Remember, it's essential to monitor and analyze your traffic sources to understand 

what methods are most effective for your business. Experiment with different 

strategies, track your results, and adjust your approach accordingly to optimize your 

traffic generation efforts. 

 

5. Example of applying traffic generator 
 

Scenario: You're working a digital marketing expert, and one of the modules focuses on 

driving traffic to a blog that covers topics related to healthy living and fitness. 
 

5.1 Introduction to Traffic Generation: Begin by explaining the importance of website 

traffic for a blog and how it contributes to its success. Discuss the different strategies 

available to generate traffic. 

 

5.2 Search Engine Optimization (SEO): About conducting keyword research to identify 

relevant keywords and phrases related to healthy living and fitness. Explain how to 

optimize the blog's content, meta tags, headings, and images using these keywords. 

Emphasize the significance of high-quality, informative content that engages readers 

and attracts organic traffic from search engines. 

 

5.3 Content Marketing: Creating valuable and shareable content that resonates with the 

target audience. How to craft engaging blog posts, articles, and videos on topics like 

nutrition, workouts, and wellness tips. Encourage them to leverage visual content, 

such as infographics and videos, to enhance user experience and encourage social 

sharing. 
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5.4 Social Media Marketing: Discuss the role of social media in driving traffic to the 

blog. different platforms like Facebook, Instagram, and Twitter, and how to create 

compelling social media profiles for the blog. Guide them on strategies to promote 

blog content, engage with followers, and leverage relevant hashtags and communities 

to expand the blog's reach. 

 

5.5 Guest Blogging: Guest blogging as a way to generate traffic and build authority for 

the blog. Explain how to identify reputable blogs in the fitness and health niche that 

accept guest posts. How to create high-quality guest posts that provide value to readers 

and include a bio with a link back to their blog. 

 

5.6 Email Marketing: Power of email marketing in driving traffic and building 

relationships with readers. How to build an email list by offering valuable lead 

magnets like fitness guides or recipe books. How to create engaging newsletters with 

links to the blog's latest articles, promotions, and updates. 

 

5.7 Influencer Marketing: Discuss the potential of influencer marketing in driving 

targeted traffic. Teach students how to identify relevant fitness influencers with 

engaged audiences and collaborate with them to promote the blog. Show them how to 

structure influencer partnerships, such as sponsored content, giveaways, or affiliate 

programs, to drive traffic and gain exposure. 

 

5.8 Paid Advertising: Introduce students to paid advertising options, such as Google Ads 

and social media advertising. Explain how to set up targeted campaigns to reach users 

interested in healthy living and fitness. Teach them how to create compelling ad copy, 

select appropriate keywords and audience targeting, and optimize campaigns based 

on analytics data. 

 

5.9 Community Engagement: Emphasize the importance of engaging with the blog's 

target audience in relevant online communities, forums, and social media groups. 

Teach students how to participate in discussions, answer questions, and provide 

valuable insights that drive traffic through word-of-mouth recommendations. 

 

5.10 Analytics and Tracking: Show students how to set up website analytics using tools 

like Google Analytics. Teach them how to monitor traffic sources, user behavior, 

conversion rates, and other key metrics. Encourage them to analyze the data to identify 

trends, optimize content, and make data-driven decisions to improve their traffic 

generation strategies. 
 

By applying a traffic generator within these digital marketing concepts, you will gain 

practical knowledge and skills to drive targeted traffic to a health and fitness blog. 

They will understand the importance of utilizing multiple traffic generation strategies, 

analyzing data, and continuously optimizing their efforts to attract and retain readers. 
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Self-Check Sheet - 3: Explore lead generation and lead nurturing 

techniques 

 

Questionnaire: 

 

 

1. What is lead generation in digital marketing?  

Answer:  

 

 

2. What are some effective lead generation techniques?  

Answer:  

 

 

3. What is lead nurturing?  

Answer:  

 

 

4. What are some lead nurturing strategies? 

Answer:  
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Answer Key - 3: Explore lead generation and lead nurturing techniques 

 

 

1. What is lead generation in digital marketing?  

 

Answer: Lead generation in digital marketing is the process of attracting and 

capturing the interest of potential customers (leads) and converting them into 

individuals who have expressed interest in a product or service. 

 

2. What are some effective lead generation techniques?  

 

Answer: Effective lead generation techniques include search engine optimization 

(SEO), content marketing, social media marketing, paid advertising, and email 

marketing. 

 

3. What is lead nurturing?  

 

Answer: Lead nurturing is the process of building relationships with leads through 

targeted and personalized communication over time, providing valuable content, 

addressing their pain points, and guiding them through the buyer's journey until they 

are ready to make a purchasing decision. 

 

4. What are some lead nurturing strategies? 

 

Answer: Some lead nurturing strategies include providing personalized content 

based on leads' interests and preferences, offering targeted promotions or discounts, 

providing educational resources, and using lead scoring to prioritize and identify the 

most engaged and qualified leads. 
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Task Sheet-3.1: Lead Generation and Lead Nurturing Techniques 

 

Task Name: Lead Generation and Lead Nurturing Techniques 

 

Objectives: The objective of this job is to explore effective lead generation and lead nurturing 

techniques to attract potential customers and nurture them through the buyer's journey. 

 

Working Procedure:  

 

Research Lead Generation Techniques 

 

1. Explore various lead generation techniques such as SEO, content marketing, social media 

marketing, paid advertising, and email marketing. 

 

2. Identify the pros and cons of each technique and their applicability to our target audience 

and industry. 

3. Continuously monitor the effectiveness of lead generation and nurturing efforts. 

 

4. Analyze metrics such as lead conversion rates, engagement levels, and customer 

acquisition costs. 

 

5. Make data-driven decisions to optimize lead generation and nurturing strategies. 
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Learning Outcome: 4 Interpret ethics and guidelines for Digital Marketing 

 

Contents:  

  

• Digital Marketing ethics 

• Digital Marketing KPI measurement Tools 

• Basic Digital Marketing guidelines 

• Digital Marketing Policies 

• Ethical Digital Contents 

 

Assessment Criteria: 

1. Required Digital Marketing ethics are specified 

2. Digital Marketing KPI measurement Tools are analyzed 

3. Basic Digital Marketing guidelines are Interpreted 

4. Appropriate Digital Marketing Policies are identified 

5. Ethical Digital Contents are interpreted 

 

Conditions: 

 
Students/trainees must be provided with the following: 

 

▪ Applicable tools, utensil and equipment as prescribed by competency standard 

▪ Supply materials  

▪ Relevant ingredients  

▪ CBLM related with the learning out come 

▪ Instructions, job sheets, activity sheet and standard operating procedures  

▪ Personal protective equipment  

▪ Module/reference 

 

Learning Materials:  
 

▪ CBLM 

▪ Handouts 

▪ Books, Manuals  

▪ Module/ Reference  

▪ Paper  

▪ Pen 
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Learning Experience 4: Interpret ethics and guidelines for Digital 

Marketing 

 

In order to achieve the objectives stated in this learning guide, you must perform the learning 

steps below. Beside each step are the resources or special instructions you will use to 

accomplish the corresponding activity. 

 

Learning Steps Resources specific instructions 

1. Student will ask the instructor 

about Interpret ethics and 

guidelines for Digital 

Marketing 

1. Instructor will provide the learning materials 

Interpret ethics and guidelines for Digital Marketing 

2. Read the Information sheet/s 
Information Sheet No:4 Interpret ethics and 

guidelines for Digital Marketing  

3. Complete the Self-Checks & 

Answer key sheets. 

Self-Check No: 4- Interpret ethics and guidelines 

for Digital Marketing 

 

Answer key No. 4- Interpret ethics and guidelines 

for Digital Marketing 

4. Read the Job/ Task sheet and 

Specification Sheet  

2. Job/ task sheet and specification sheet  

 

Job Sheet No:4-1: Define the Ethics and Guideline 

for Digital Marketing. 
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Information Sheet 4: Interpret ethics and guidelines for Digital Marketing 

 

Learning Objective: 
 

After completion of this information sheet, the learners will be able to explain, define and 

interpret the following contents: 
 

1. Digital Marketing ethics 

2. Digital Marketing KPI measurement Tools 

3. Basic Digital Marketing guidelines 

4. Digital Marketing Policies 

5. Ethical Digital Contents 

 

1. Digital Marketing ethics 
 

Digital marketing ethics refers to the moral principles and guidelines that govern the 

practices and conduct of digital marketers. It involves ensuring transparency, privacy, 

fairness, and honesty in all digital marketing activities. Here are some key ethical 

considerations in digital marketing: 
 

 

1.1 Transparency and Disclosure: Digital marketers should be transparent about their 

identity, intentions, and affiliations. They should clearly disclose any sponsored 

content, paid promotions, or partnerships to avoid misleading or deceiving consumers. 

 

1.2 Privacy and Data Protection: Respecting user privacy is crucial. Marketers should 

obtain consent before collecting personal data and ensure secure storage and handling 
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of user information. Adhering to applicable data protection laws and providing clear 

privacy policies are essential. 

 

1.3 Honesty and Truthfulness: Digital marketers should provide accurate and truthful 

information in their marketing communications. Claims about products or services 

should be supported by evidence and avoid misleading or false statements. 

 

1.4 Consent-based Marketing: Obtaining consent for marketing communications is 

important. Marketers should use opt-in methods, allowing individuals to choose to 

receive marketing messages. Unsolicited or spam emails and text messages should be 

avoided. 

 

1.5 Fairness and Non-Discrimination: Digital marketers should not engage in 

discriminatory practices based on race, ethnicity, gender, religion, or other protected 

characteristics. Fair and inclusive marketing approaches should be followed. 

 

1.6 Intellectual Property Rights: Respecting intellectual property rights is crucial. 

Marketers should not infringe on copyrights, trademarks, patents, or other intellectual 

property without proper authorization. 

 

1.7 Social Responsibility: Digital marketers should consider the social impact of their 

marketing activities. They should avoid promoting harmful or offensive content and 

strive to contribute positively to society. 

 

1.8 Monitoring and Security: Marketers should monitor and ensure the security of their 

digital marketing campaigns. They should take measures to prevent hacking, data 

breaches, or unauthorized access to sensitive information. 

 

1.9 Customer Engagement and Feedback: Valuing customer feedback and addressing 

concerns is important. Marketers should actively engage with customers, respond to 

their inquiries, and take appropriate action to resolve any issues. 

 

1.10 Continuous Education and Compliance: Digital marketers should stay updated on 

ethical standards, industry guidelines, and legal regulations related to digital marketing. 

Continuous learning and compliance with applicable laws and regulations are essential. 

 

Adhering to ethical principles in digital marketing builds trust, strengthens customer 

relationships, and promotes long-term success. By considering the impact of their 

actions and adopting responsible practices, digital marketers can contribute to a more 

ethical and sustainable digital marketing ecosystem. 
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2. Digital Marketing KPI measurement Tools 
 

There are several digital marketing KPI (Key Performance Indicator) measurement tools 

available that can help track and analyze the performance of your digital marketing efforts. 

Here are some commonly used tools: 
 

2.1 Google Analytics: This is a powerful and widely-used web analytics tool that provides 

insights into website traffic, user behavior, conversion rates, and more. It allows you to 

set up and track specific goals, monitor traffic sources, and measure various digital 

marketing metrics. 

 

2.2 Google Search Console: This tool focuses on website performance in Google search 

results. It provides data on organic search traffic, keyword rankings, click-through rates, 

and other important SEO metrics. It also alerts you to any issues or errors that may 

impact your website's visibility. 

 

2.3 Facebook Insights: If you use Facebook for marketing, Facebook Insights provides 

detailed analytics about your page, posts, and audience engagement. It offers 

information on reach, engagement, demographics, and post-performance, helping you 

understand the effectiveness of your Facebook marketing efforts. 

 

2.4 Twitter Analytics: Twitter's native analytics tool provides data on your tweets, 

followers, impressions, and engagement. It also offers demographic information about 

your followers and measures the performance of your Twitter campaigns. 

 

2.5 LinkedIn Analytics: LinkedIn provides analytics for Company Pages, allowing you to 

track engagement, reach, and follower demographics. It provides insights into post-

performance, follower growth, and engagement rates to assess the effectiveness of your 

LinkedIn marketing. 

 

2.6 HubSpot: HubSpot is an all-in-one marketing platform that offers comprehensive 

analytics and reporting features. It helps track and measure various digital marketing 

activities, including website traffic, lead generation, email marketing, social media, and 

more. 

 

2.7 SEMrush: This tool provides competitive analysis and keyword research, allowing you 

to track your website's organic search performance, backlinks, and keyword rankings. 

It offers insights into your competitors' strategies and helps optimize your SEO efforts. 

 

2.8 Moz: Moz offers a suite of SEO tools, including keyword research, site audits, and rank 

tracking. It helps monitor your website's visibility, search rankings, and provides 

insights to improve your overall SEO performance. 

 

2.9 Hootsuite: Hootsuite is a social media management tool that provides analytics for 

multiple social media platforms. It offers data on audience engagement, post-

performance, social media reach, and helps schedule and manage your social media 

content. 
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2.10 Kiss metrics: Kiss metrics is a customer analytics tool that focuses on tracking and 

analyzing user behavior and conversions. It provides insights into customer journeys, 

conversion funnels, and helps optimize your marketing campaigns. 

 

These are just a few examples of digital marketing KPI measurement tools available in 

the market. The choice of tools depends on your specific needs, budget, and the 

platforms you use for digital marketing. It's important to select tools that align with your 

goals and provide the data and insights necessary to measure and optimize your digital 

marketing performance. 
 

3. Basic Digital Marketing guidelines 

Here are some basic digital marketing guidelines to consider when planning and 

implementing your digital marketing strategies: 
 

3.1 Define Your Goals: Clearly define your marketing goals and objectives. Whether it's 

increasing brand awareness, generating leads, driving website traffic, or boosting sales, 

having specific and measurable goals will help you stay focused and track your 

progress. 

 

3.2 Know Your Target Audience: Understand your target audience's demographics, 

interests, preferences, and behavior. Create buyer personas to represent your ideal 

customers and tailor your marketing efforts to resonate with their needs and desires. 

 

3.3 Develop a Comprehensive Strategy: Create a digital marketing strategy that outlines 

the tactics and channels you'll use to reach your target audience. Your strategy should 

include elements such as content marketing, search engine optimization (SEO), social 

media marketing, email marketing, paid advertising, and more. 

 

3.4 Create Valuable Content: Content is at the core of digital marketing. Develop high-

quality and valuable content that educates, entertains, or solves problems for your target 

audience. Consistently create and distribute content across various platforms to 

establish your expertise and build trust with your audience. 

 

3.5 Optimize for Search Engines: Implement SEO techniques to improve your website's 

visibility in search engine results. Conduct keyword research, optimize your website 

structure and content, and build quality backlinks to enhance your organic search 

rankings. 

 

3.6 Utilize social media: Leverage social media platforms to connect with your audience, 

promote your brand, and engage in conversations. Choose the platforms that align with 

your target audience's preferences and create a consistent and engaging presence. 

 

3.7 Build an Email List: Email marketing remains one of the most effective ways to 

nurture leads and drive conversions. Build an email list by offering valuable content, 

incentives, or exclusive offers, and send targeted and personalized emails to keep your 

subscribers engaged. 

 

3.8 Monitor and Analyze Performance: Continuously monitor and analyze the 

performance of your digital marketing campaigns. Use tools like Google Analytics to 
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track website traffic, conversion rates, and other important metrics. Regularly review 

your data to identify areas for improvement and make data-driven decisions. 

 

3.9 Test and Iterate: Experiment with different strategies, tactics, and messaging to 

identify what works best for your audience. A/B test your landing pages, email subject 

lines, ad creatives, and calls-to-action to optimize your campaigns for better results. 

 

3.10 Stay Up-to-Date: Digital marketing is constantly evolving, so stay informed about 

industry trends, new technologies, and changes in algorithms or regulations. Attend 

webinars, conferences, and workshops, and follow trusted industry blogs and 

publications to stay up-to-date with the latest developments. 
 

Remember, digital marketing is an ongoing process, and it's important to continually 

refine and adapt your strategies based on the changing needs and behaviors of your 

audience. By following these guidelines, you can establish a solid foundation for your 

digital marketing efforts and drive success for your business. 

 

4. Digital Marketing Policies 
 

Digital marketing policies are guidelines and rules that organizations put in place to govern 

their digital marketing activities. These policies help ensure compliance, consistency, and 

ethical practices in digital marketing efforts. While specific policies may vary depending on 

the organization and industry, here are some common areas covered by digital marketing 

policies: 
 

4.1 Branding and Messaging: Digital marketing policies should outline guidelines for 

maintaining consistent branding and messaging across all digital channels. This 

includes logo usage, tone of voice, brand colors, and key messages that align with the 

organization's brand identity. 

 

4.2 Content Creation and Publishing: Policies should provide guidelines for content 

creation, including quality standards, plagiarism prevention, and copyright compliance. 

They should also cover approval processes, content review, and publishing procedures 

to ensure accuracy and relevance. 

 

4.3 Social Media Usage: Organizations often have social media policies that address 

employee usage of social media platforms. These policies may cover topics such as 

representing the organization online, acceptable behavior, disclosure of affiliations, and 

guidelines for handling customer inquiries and complaints. 

 

4.4 Privacy and Data Protection: Digital marketing policies should address privacy and 

data protection principles. They should outline how personal information is collected, 

stored, and used in compliance with applicable data protection laws. This includes 

obtaining consent, protecting sensitive data, and ensuring secure data handling 

practices. 

 

4.5 Advertising and Promotion: Policies should cover guidelines for advertising and 

promotional activities, including compliance with advertising regulations and industry 
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standards. This may include rules for truthful and accurate advertising, avoiding 

deceptive practices, and disclosure of sponsored content or endorsements. 

 

4.6 Customer Engagement and Communication: Policies should define guidelines for 

customer engagement, including response times, tone of communication, and 

appropriate channels for customer interaction. They may also address rules for handling 

customer complaints, resolving disputes, and maintaining professional conduct in all 

customer interactions. 
 

It's important for organizations to regularly review and update their digital marketing 

policies to keep up with evolving industry standards and regulations. By having clear 

policies in place, organizations can foster responsible and ethical digital marketing 

practices while protecting their brand reputation and customer trust. 
 

5. Ethical Digital Contents 
 

Creating ethical digital content is essential for building trust with your audience and 

maintaining a positive brand image. Here are some guidelines for developing ethical digital 

content: 

 

5.1 Accuracy and Transparency: Ensure that your content is accurate, fact-checked, and 

supported by reliable sources. Be transparent about any biases or affiliations that may 

influence the content. Clearly disclose any sponsored content or partnerships to avoid 

misleading your audience. 
 

5.2 Respect for Intellectual Property: Always respect intellectual property rights. Use 

proper citations and give credit to the original creators of any content, including images, 

videos, and written materials. Seek permission or use content that is licensed for reuse 

when necessary. 

 

5.3 Diversity and Inclusivity: Promote diversity, inclusivity, and representation in your 

digital content. Avoid discriminatory or offensive language, imagery, or stereotypes. 

Ensure that your content is inclusive and respectful of different cultures, backgrounds, 

genders, and identities. 

 

5.4 Privacy and Data Protection: Prioritize user privacy and data protection in your 

digital content. Obtain consent before collecting personal information, clearly 

communicate how data will be used, and provide a transparent privacy policy. Protect 

user data from unauthorized access or misuse. 

 

5.5 Regular Evaluation and Improvement: Continuously evaluate your content strategy 

and performance. Monitor audience feedback, engagement metrics, and industry best 

practices. Adapt and improve your content based on the feedback received to align with 

ethical standards and audience expectations. 

 

By following these ethical guidelines, you can create digital content that is truthful, 

respectful, and responsible. This not only strengthens your relationship with your 

audience but also contributes to a positive and trustworthy online environment.  
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Self-Check Sheet - 4: Interpret ethics and guidelines for Digital Marketing 

 

Questionnaire: 

 

 

1. What is the significance of ethics and guidelines in digital marketing? 

Answer:  

 

 

2. Why is it important for digital marketers to adhere to ethical standards? 

Answer:  

 

 

3. Give an example of an unethical practice in digital marketing? 

Answer:  

 

 

4. How can digital marketers respect user privacy in their marketing efforts? 

Answer:  

 

 

5. What are the potential consequences of violating ethical guidelines in digital 

marketing? 

Answer:  
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Answer Key - 4: Interpret ethics and guidelines for Digital Marketing 

 

 

 

1. What is the significance of ethics and guidelines in digital marketing? 

Answer: Ethics and guidelines in digital marketing provide a framework for 

responsible and ethical practices, ensuring transparency, privacy protection, and fair 

competition in the digital marketplace. 

 

 

2. Why is it important for digital marketers to adhere to ethical standards? 

Answer: Adhering to ethical standards builds trust and credibility with customers, 

protects consumer privacy, and helps maintain a positive brand image. It also ensures 

compliance with laws and regulations governing digital marketing activities. 

 

 

3. Give an example of an unethical practice in digital marketing? 

Answer: One example of an unethical practice in digital marketing is the use of 

misleading or deceptive advertising, such as false claims, exaggerated promises, or 

hidden fees, to manipulate and deceive consumers. 

 

 

4. How can digital marketers respect user privacy in their marketing efforts? 

Answer: Digital marketers can respect user privacy by obtaining explicit consent for 

data collection and usage, securely storing and protecting user data, and providing 

clear and transparent privacy policies that outline how user information is handled. 

 

 

5. What are the potential consequences of violating ethical guidelines in digital 

marketing? 

Answer: Violating ethical guidelines in digital marketing can lead to reputational 

damage, loss of customer trust, legal repercussions, and regulatory fines. It can also 

result in negative word-of-mouth, decreased customer loyalty, and a decline in 

business performance. 
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Task Sheet-4.1: Define the Ethics and Guideline for Digital Marketing 

 

Task Name: Define the Ethics and Guideline for Digital Marketing 

 

Objectives:  

 

• Understand the importance of ethics in digital marketing. 

• Familiarize yourself with ethical guidelines and best practices. 

• Apply ethical considerations to digital marketing strategies. 

• Identify potential ethical issues and devise solutions. 

 

Working Procedure:  
 

1. Read about the significance of ethics in digital marketing 

2. Research and review industry-specific ethical guidelines 

3. Examine legal and regulatory requirements 

4. Evaluate common ethical issues in digital marketing 

5. Develop ethical digital marketing practices 

6. Create an ethical digital marketing campaign 

7. Evaluate and improve ethical practices 

8. Ethical issue resolution 
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Learning Outcome: 5 Identify career opportunities in the Digital 

Marketing 

 

Contents:    

• Local and international Digital Marketing job platforms 

• Positions/jobs in the Digital Marketing 

• Rapidly growing and evolving career path 

 

Assessment Criteria: 

1. Local and international Digital Marketing job platforms are identified;  

2. Positions/jobs in the Digital Marketing are identified; 

3. Rapidly growing and evolving career path is interpreted; 

 

Conditions: 
 

Students/trainees must be provided with the following: 

 

▪ Applicable tools, utensil and equipment as prescribed by competency standard 

▪ Supply materials  

▪ Relevant ingredients  

▪ CBLM related with the learning out come 

▪ Instructions, job sheets, activity sheet and standard operating procedures  

▪ Personal protective equipment  

▪ Module/reference 

 

Learning Materials:  

 

▪ CBLM 

▪ Handouts 

▪ Books, Manuals  

▪ Module/ Reference  

▪ Paper  

▪ Pen 
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Learning Experience: Identify career opportunities in the Digital 

Marketing 

 

In order to achieve the objectives stated in this learning guide, you must perform the learning 

steps below. Beside each step are the resources or special instructions you will use to 

accomplish the corresponding activity. 

 

Learning Steps Resources specific instructions 

1. Student will ask the instructor 

about Identify career 

opportunities in the Digital 

Marketing 

1. Instructor will provide the learning materials 

Identify career opportunities in the Digital 

Marketing 

2. Read the Information sheet/s 
2. Information Sheet No: 5 Identify career 

opportunities in the Digital Marketing 

3. Complete the Self-Checks & 

Answer key sheets. 

3. Self-Check No: 5 - Identify career opportunities in 

the Digital Marketing 

 

Answer key No. 5 - Identify career opportunities in 

the Digital Marketing  

4. Read the Job/ Task sheet and 

Specification Sheet  

4. Job/ task sheet and specification sheet  

 

Job Sheet No:5-1: Research Digital Marketing 

Roles 

 

Job Sheet No:5-2: Analyze the Job Market 
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Information Sheet 5: Identify career opportunities in the Digital Marketing 

 

Learning Objective: 
 

After completion of this information sheet, the learners will be able to explain, define and 

interpret the following contents: 
 

1. Local and international Digital Marketing job platforms 

2. Positions/jobs in the Digital Marketing 

3. Rapidly growing and evolving career path 

 

1. Local and international Digital Marketing job platforms 
 

Digital marketing job platforms are online platforms or websites specifically designed 

to connect employers and job seekers in the field of digital marketing. These platforms 

serve as intermediaries, providing a space where companies can post job openings and 

individuals can search and apply for digital marketing job opportunities. 

 

Digital marketing job platforms typically offer a range of features and functionalities to 

facilitate the job search and hiring process. They allow employers to create job listings 

with detailed descriptions of the roles, responsibilities, and requirements for digital 

marketing positions. Job seekers can create profiles, upload resumes, and search for 

relevant job listings based on their skills, experience, and location. 

 

These platforms often provide search filters to help job seekers narrow down their 

options and find suitable opportunities. Users can typically filter jobs by location, job 

title, experience level, salary range, and other criteria. Additionally, many platforms 

offer features such as email alerts, saved searches, and application tracking to 

streamline the job search process. 
 

Here are some popular local and international digital marketing job platforms: 
 

1. LinkedIn Jobs (www.linkedin.com/jobs) 

2. Indeed (www.indeed.com) 

3. Glassdoor (www.glassdoor.com) 

4. Monster (www.monster.com) 

5. CareerBuilder (www.careerbuilder.com) 

6. Simply Hired (www.simplyhired.com) 

7. ZipRecruiter (www.ziprecruiter.com) 

8. Upwork (www.upwork.com) 

9. Freelancer (www.freelancer.com) 

10. Guru (www.guru.com) 

11. Flex Jobs (www.flexjobs.com) 

12. Mashable Jobs (www.jobs.mashable.com) 

13. Digital Marketing Jobs (www.digitalmarketingjobs.com) 

14. Marketing Hire (www.marketinghire.com) 

15. The Ladders (www.theladders.com) 

 

http://www.linkedin.com/jobs
http://www.indeed.com/
http://www.glassdoor.com/
http://www.monster.com/
http://www.careerbuilder.com/
http://www.simplyhired.com/
http://www.ziprecruiter.com/
http://www.upwork.com/
http://www.freelancer.com/
http://www.guru.com/
http://www.flexjobs.com/
http://www.jobs.mashable.com/
http://www.digitalmarketingjobs.com/
http://www.marketinghire.com/
http://www.theladders.com/
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These platforms offer a wide range of digital marketing job opportunities. Remember 

to tailor your search criteria to match your desired location, job type, and level of 

experience for the best results. 
 

2. Positions/jobs in the Digital Marketing 

Digital marketing encompasses various roles and positions, each with its own specific 

responsibilities and skill requirements. Here are some common positions/jobs in the 

field of digital marketing: 
 

2.1 Digital Marketing Manager: Overseeing and managing the overall digital 

marketing strategy and campaigns for a company or brand. This role involves 

planning, implementing, and optimizing digital marketing efforts across various 

channels. 

2.2 Social Media Manager: Managing and developing social media strategies, 

creating engaging content, monitoring social media platforms, and analyzing 

performance metrics. 

2.3 Content Marketing Manager: Developing and executing content marketing 

strategies, creating and optimizing content for various digital platforms, and 

overseeing content creation and distribution. 

2.4 SEO Specialist/Manager: Optimizing websites and digital content to improve 

search engine rankings, conducting keyword research, implementing on-page and 

off-page SEO techniques, and analyzing SEO performance. 

2.5 PPC Specialist/Manager: Planning and managing pay-per-click advertising 

campaigns, conducting keyword research, creating ad copies, monitoring 

campaign performance, and optimizing ad spend. 

2.6 Email Marketing Specialist/Manager: Developing and executing email 

marketing campaigns, managing subscriber lists, creating compelling email 

content, and analyzing campaign performance. 
2.7 Digital Advertising Specialist/Manager: Creating and managing digital 

advertising campaigns across platforms like Google Ads, Facebook Ads, and 

display networks, optimizing ad targeting and budgets, and analyzing campaign 

effectiveness. 

2.8 Analytics Manager: Collecting and analyzing data from various digital 

marketing channels, generating insights and reports, tracking key performance 

indicators (KPIs), and making data-driven recommendations. 

2.9 Conversion Rate Optimization (CRO) Specialist: Analyzing website user 

experience, identifying areas for improvement, conducting A/B testing and user 

research, and optimizing conversion funnels to increase conversion rates. 

2.10 Digital Marketing Strategist: Developing and implementing overall digital 

marketing strategies, conducting market research, identifying target audiences, 

and aligning digital marketing efforts with business goals. 
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2.11 Influencer Marketing Manager: Identifying and collaborating with social 

media influencers and managing influencer marketing campaigns to promote 

products or services. 

2.12 Social Media Advertising Specialist/Manager: Planning and executing paid 

advertising campaigns on social media platforms, targeting specific audiences, 

optimizing ad performance, and tracking results. 

 

These are just a few examples of the diverse roles available in digital marketing. 

The industry is continuously evolving, and new positions may emerge as new 

technologies and platforms emerge. 

3. Rapidly growing and evolving career path 
 

Digital marketing is indeed a rapidly growing and evolving career path. The field of 

digital marketing is driven by advancements in technology, changes in consumer 

behavior, and the increasing importance of online presence for businesses.  

 

Here are some reasons why digital marketing offers a promising and dynamic career 

path: 
 

3.1 High Demand: As businesses increasingly focus on online marketing and reaching 

their target audience through digital channels, the demand for skilled digital 

marketers is consistently high. Companies across various industries are seeking 

professionals who can effectively navigate the digital landscape and drive their 

online presence. 

3.2 Constantly Evolving: Digital marketing is a field that is constantly evolving and 

adapting to new technologies, platforms, and consumer trends. This presents 

opportunities for professionals to learn and grow, as they need to stay updated with 

the latest industry trends and best practices. It offers a dynamic and ever-changing 

work environment, ensuring that no two days are the same. 

3.3 Diverse Skill Set: Digital marketing encompasses a wide range of skills and 

disciplines. Professionals in this field need to have a combination of creative, 

analytical, and technical skills. From content creation and social media management 

to data analysis and campaign optimization, digital marketers are required to have 

a diverse skill set, making it an exciting and multidimensional career path. 

3.4 Career Advancement Opportunities: With experience and expertise, digital 

marketers can advance in their careers and take on more senior roles. They can 

become team leaders, digital marketing managers, or even establish their own 

agencies or consultancies. The rapidly evolving nature of the field provides 

opportunities for career growth and specialization. 

3.5 Entrepreneurial Opportunities: Digital marketing offers entrepreneurial 

opportunities for individuals who want to start their own businesses. With the right 

skills and knowledge, digital marketers can provide their services as consultants, 

freelancers, or agency owners, serving clients and helping them achieve their digital 

marketing goals. 
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3.6 Global Reach: Digital marketing has a global reach, allowing professionals to work 

with clients and companies from around the world. This opens up possibilities for 

international collaborations, remote work opportunities, and exposure to diverse 

markets and cultures. 

3.7 Data-Driven Decision Making: Digital marketing relies heavily on data analysis 

and insights. Professionals in this field have the opportunity to work with data, track 

campaign performance, and make data-driven decisions. This emphasis on data 

provides a solid foundation for measuring success and optimizing marketing 

strategies. 

 

As digital marketing continues to grow and evolve, professionals in this field have 

the opportunity to contribute to innovative campaigns, shape the online presence of 

brands, and drive business growth.   



 

50 
 

Self-Check Sheet - 5: Identify career opportunities in the Digital Marketing 

 

Questionnaire: 

 

 

1. What are some career opportunities in digital marketing? 

Answer:  

 

 

2. What skills are in demand for digital marketing careers?  

Answer:  

 

 

3. Are there opportunities for career advancement in digital marketing? 

Answer:  

 

 

4. How is the job market for digital marketing professionals?   

Answer:  

 

 

5. What industries offer career opportunities in digital marketing? 

Answer:  
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Answer Key - 5: Identify career opportunities in the Digital Marketing 

 

 

1. What are some career opportunities in digital marketing? 

Answer: Some career opportunities in digital marketing include roles such as digital 

marketing manager, social media manager, SEO specialist, content marketer, and PPC 

specialist. 

 

 

2. What skills are in demand for digital marketing careers?  

Answer: In-demand skills for digital marketing careers include proficiency in social 

media management, search engine optimization (SEO), content creation, data 

analysis, and digital advertising platforms like Google Ads and Facebook Ads. 

 

 

3. Are there opportunities for career advancement in digital marketing? 

Answer: Yes, digital marketing offers opportunities for career advancement. With 

experience and expertise, professionals can progress to senior roles such as digital 

marketing director, head of digital strategy, or start their own digital marketing 

agencies. 

 

 

4. How is the job market for digital marketing professionals?   

Answer: The job market for digital marketing professionals is generally strong and 

growing. With the increasing importance of digital channels for businesses, there is a 

consistent demand for skilled digital marketers across various industries. 

 

 

5. What industries offer career opportunities in digital marketing? 

Answer: Digital marketing career opportunities can be found in diverse industries 

such as e-commerce, technology, finance, healthcare, media and entertainment, retail, 

travel and hospitality, and more. Almost every industry relies on digital marketing to 

reach and engage their target audience. 
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Task Sheet-5.1: Research Digital Marketing Roles 

 

Task Name: Research Digital Marketing Roles 

 

Objectives: Understand the different career opportunities available in Digital 

Marketing.  

 

Working Procedure:  
 

1. Research and compile a list of common digital marketing roles. 

2. Provide a brief description of each role and its key responsibilities. 

3. Explore how these roles contribute to the overall digital marketing strategy. 

4. Discuss the required skills and qualifications for each role. 
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Task Sheet-5.2: Analyze the Job Market 

 

Task Name: Analyze the Job Market 

 

Objectives: Assess the current job market for Digital Marketing Professionals.  

 

Working Procedure:  
 

1. Conduct a comprehensive analysis of the job market for digital marketing careers. 

2. Identify industries that are actively hiring digital marketers and the skills they prioritize. 

3. Analyze job listings on popular job platforms to understand the demand for digital 

marketing professionals. 

4. Summarize the findings and discuss emerging trends and opportunities in the job market.  
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Review of Competency 
 

Below is yourself assessment rating for module Interpret of concepts of Digital Marketing 

 
 

Assessment of performance Criteria Yes No 

1. Digital Marketing is interpreted   

2. Types of Digital Marketing are comprehended   

3. Uses of Digital Marketing are identified   

4. Strategies of Digital Marketing are interpreted   

5. Software for Digital Marketing are identified   

6. Digital Marketing strategies are interpreted   

7. Measurement and analysis of Digital Marketing are applied   

8. Ins & outs of Digital Marketing are identified   

9. Ins & outs of Digital Marketing are applied   

10. Lead Generation techniques are identified   

11. Lead Generation Nurturing are identified and interpreted   

12. “Lead nurturing is the process of building relationships” are 

identified and interpreted 
  

13. Ways of traffic generator are applied   

14. Required Digital Marketing ethics are specified   

15. Digital Marketing KPI measurement Tools are analyzed   

16. Basic Digital Marketing guidelines are Interpreted   

17. Appropriate Digital Marketing Policies are identified   

18. Ethical Digital Contents are interpreted   

19. Local and international Digital Marketing job platforms are 

identified 
  

20. Positions/jobs in the Digital Marketing are identified   

21. Rapidly growing and evolving career path is interpreted   
 

 

I now feel ready to undertake my formal competency assessment. 

 

Signed: 

 

Date: 


